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It’s an exciting time in our industry. Since we know you have a busy schedule, we thought we’d 
let you know where we’re going to be during the meeting so that we can connect.  

We hope we’ll get “to visit” at one or all of these events:

Sunday, February 3rd:  Telcom Insurance Group is a sponsor of the Super Bowl party, which 
is the Welcome Reception.  It is Central time; so, it’s scheduled to begin at 5p so that we can 
all be settled before the National Anthem/kick-off  around 5:30p.  Come in your best football 
attire; there will be tons of football themed giveaways, food and beverages, and a general all-
around good time that you will not want to miss.  Look for specifi cs when you check-in. 

Monday, February 4th:  Bright and early from 7a-8a our Policyholders, Board, and Shareholders 
are invited to join us for a special “Th ank You” breakfast.  It’s also our annual RTIC Holding/
Rural Trust Insurance Company’s Annual Meeting.  It is invitation only and you must respond 
to the invitation that you received so that we can have enough food and fabulous goodies 
for everyone. Contact Marilyn at MAB@telcominsgrp.com, if you have questions. (Marriott-
Galleries 4-6 on the 2nd fl oor). 

Tuesday, February 5th: TIG’s and RTIC’s Board of Directors meets from 8am-noon (Marriott-
Bacchus).

Expo:  We’re at booth #622.  Expo is opened on Monday and Tuesday—see the schedule on-
site for exact times. We’d love to say “hi” and visit with you.  We’re promoting our Annual Risk 
Management Conference, which will be June 23-25 in Santa Monica, CA…so, there could be 
some beach-themed gifts going on at our booth.

Exact locations and times are subject to modifi cation. So, please be sure to check out the 
program when you arrive for the specifi cs.  We look forward to this opportunity to see so 
many of our Telcom family members and to get acquainted with some new ones too in the 
Big Easy. 

Join us for the RTIME Meeting & Expo
February 3-6. 2019, New Orleans, Louisiana 



 pje@telcominsgrp.com
301-785-6424 

www.telcominsgrp.com
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ANew Year is upon us and it is common 
for people to start it with positive change 
by means of resolutions. According to 

a Vitagene Study, the number one resolution 
will be to exercise and get into shape and that is 
closely followed by to lose weight. In the same 
published research, it shows that a lot of people 
will succeed for a little over a month before fall-
ing into prior lifestyle patterns. Yes, 36.6% fail 
after 1 month and 81.3% are done in 6 months 
or less. Th e same study touts that those in South 
Dakota are most likely to keep their resolution 
and individuals in Connecticut are likely not to. 
Most of the states with the highest level of suc-
cess would be considered rural and the less likely 
are a little more urban. Regardless, this report 
shows how diffi  cult change of behavior, no mat-
ter how positive, can be. Change happens and 
with resolutions I wish all success.  However, 
what about other changes, say in business insur-
ance, that are on the horizon. Are they going to 
be positive and long-term?

Th is leads me right into my next thought. In the 
past few months, I have been hearing about new 
insurers entering the market and how great that 
will be for the telecoms. What is missing from 
this story is that the new insurers are replacing 
ones that were also recently new but are already 
exiting. Th ere isn’t stability in this approach. 
While I applaud and appreciate new things, like 
a new technology, a new insurer doesn’t have 
the same benefi ts as a new technology product. 
Th ose insurers that are time tested and stand by 
you regardless of whether the times have been 
good or bad need to be given some level of credit 
by buyers. Th ere is comfort in the same way and 
relationships because they have been successful 
in providing peace of mind. When relationships 
continue to grow and evolve with you, it can pro-
vide longevity and stability, like no other. Th ere 
are things that fall into this category of where 
change for the sake of trying something diff erent 
makes no sense. When the insurer is new and not 
tested, insurance is one of those things. Switch-
ing to a new insurer, a long-term solution pro-
vider to telecoms, is trying something new but 
putting trust where it belongs. Proudly, that trust 
can found with the Telcom Insurance Group.   

In the New Year, we continue an educational ad-
vertising campaign which focuses on what you 
can know and add in the concept of being at the 
top, with the leader.  Th e goal is to eliminate the 

possible unknowns during an insurance buying 
review.  While this seems simple, no one else can 
off er counsel like the Telcom Insurance Group 
because no one else has the 37+ years of serv-
ing this group. “You Can Know”, describes key 
factors to be considered in an insurance and risk 
management program and partner. Primarily, 
understanding the coverage and pricing factors 
is critical. Th ere is often a reason for a lower cost 
and by understanding cost drivers in insurance 
it should be possible to tailor your coverage to 
meet your risk tolerance needs and still achieve 
a cost-eff ective premium.  Another factor that 
comes into play, is knowing that the ability to use 
risk management as a tool for improvement in 
safety is not only a premium reduction technique 
but also a means to solidify certainty on when 
and how much risk to retain. Finally, you can also 
know and trust the connection your provider has 
to your industry and what they concentrate on. 
When the focus is you and building your knowl-
edge base versus themselves and trying to con-
fuse you to win your business at any cost, you 
have found the right provider that supports you 
and your industry.  Fear of the unknown is over-
come with time, education, and the building of 
trust.  Fear is, in our opinion, never a reason for 
making a decision.  You will see these concepts 
promoted by us and a positive way of doing busi-
ness Th ese ideas are not new to the Telcom In-
surance Group because building trust has always 
been our focus and way.

I want to thank all of you reading this and for 
your support in 2018.  It will be another year of 
fantastic growth and development recorded in 
the Financial Statements of the Telcom Insur-
ance Group. Our strength continues to grow 
from your recognition of our support of both 
individual telecom companies and the overall 
telecommunications industry. We continue to 
lead the way in education, risk management, and 
loss prevention. No one else off ers the one-on-
one and the group session instruction that we 
do. Our products have coverage features that are 
not off ered by other insurers and the premiums 
are competitive and sustainable for the long haul. 
Th e long haul is hard to fi nd with the insurance 
companies in the telecom marketplace. 2019 will 
be another great year and we are excited to con-
tinue to be your partner in a common mission. 

When 
relationships 
continue to
grow and

evolve with
you, it can 

provide
longevity

and stability

Presidential Matters
By Peter J. Elliott, CPCU



Risk Management Matters
1st Quarter 2019

4

Always get a 
Certi� cate of 

Insurance from 
Contractors

Underwriting Matters 
By Todd N. Travis, AU

Who needs certifi cates of insurance? 
You do, if you are planning on 
contracting with an individual or 

company to perform work for your company. 
Imagine for a moment that you hire a contractor 
to bury cable for your telco. It is a reputable 
company that you have done business with in 
the past; the price is right; you have insurance 
requirements spelled out in the contract, but 
nobody bothers to ask for a certifi cate. “We’ve 
done business with them in the past, they had 
insurance then everything should be fi ne” is 
often the thought process. Th e contract is signed 
and the work begins. A few days into the project 
the contactor makes a mistake and hits a gas 
line. Th e ruptured gas line explodes and a fi re 
ensues, causing property damage and severe 
injuries to several of their employees. When you 
go back to check on the insurance of contractor 
you fi nd that for some reason the coverage has 
lapsed. Your company is now next in line to pay 
for the property damage and possibly the injured 
employees of the contractor if you directed them 
or let them use your tools/vehicles and they do 
not have their own insurance. Your premium 
may increase the next couple of years because of 
the large claims. In addition to General Liability 
(3rd party claims), the workers compensation 
claims are extensive and eff ect your company’s 
experience modifi cation for a three-year period.  
Th is aff ects the rate you are charged for your 
coverage no matter who your insurance carrier 
is all because the responsible party didn’t carry 
insurance or enough insurance. It is hard to 
believe that all this can happen because nobody 
asked for that one little piece of paper. In 
reality, the piece of paper, aka the certifi cate of 
insurance, is a representation of the insurance 
in eff ect the day it is produced.  It’s used by all 
insurance agencies to show policies and limits 
that are in eff ect.

Th is story may sound far fetched but the sad 
thing is… it happens, and for those of us in 
the insurance industry far more often than we 
would like. Always ask for, collect, and check the 

certifi cate of insurance before any work begins. 
Remember, it cost money to buy insurance and 
the least expensive bid might just be because 
the contractor doesn’t have insurance. As a rule, 
below are a few things you should be looking for 
on the certifi cates.

1) Confi rm that the company listed on the 
certifi cate matches the company entering 
into the contract.

2) Check the policy eff ective dates to confi rm 
that the coverage is current, not expired. If 
it expires prior to completion of the project, 
always ask for a new certifi cate showing 
credible coverage.

3) Check the policy limits to ensure adequate 
coverage. At Telcom we recommend that 
you ask for at least the same coverage you 
carry on your General Liability, Automobile, 
and Workers Compensation policies and 
look for an Excess or Umbrella policy, if 
possible—depending on the size of the 
project and the potential losses that could 
occur.

4) Ask to be named as an additional insured for 
the particular project or contract at issue.

Just a few simple questions are all it takes. 
Asking for a certifi cate of insurance may seem 
like a small and trivial item in the overall scheme 
of things, but you need to make sure that proper 
coverage is in place to protect your company 
from possible big headaches down the road. 
Will having the proper certifi cate of insurance 
in hand guarantee that your company will not 
be held liable or brought into a suite against a 
contractor? No, it won’t. In this day and age of 
fanatical litigation there are no guarantees, but 
we all owe it to our companies, employees and 
customers to take the proper steps to cover all the 
bases. Th e Telco’s that we work with at Telcom 
are asked by their business partners to provide 
certifi cates of insurance almost everyday. We all 
should be doing the same.  If you have questions 
on Certifi cates, please do not hesitate to contact 
us and we’ll be happy to help.

Certi� cates of Insurance…Who Needs Them?
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Safety Matters
By Marilyn A. Blake, AU, CRM

Many of us have been unfortunate 
enough to experience the fl u at 
least once, but not many of us 

know exactly what the fl u is and why it’s so 
bothersome.  It’s most often and easily confused 
with the common cold.

Th e cold and fl u are both respiratory illnesses, 
but they are caused by diff erent types of viruses.  
Th e fl u - scientifi cally known as Infl uenza – is a 
highly contagious respiratory infection caused 
by strands of the infl uenza virus.  Th e fl u virus 
is most prominent during the fall and winter, 
the time of year typically known as “fl u season.”  

On average in the U.S. 5% to 20% of the 
population gets the fl u.  When a person with 
the fl u coughs or sneezes, the virus becomes 
airborne and spreads in the droplets produced.  
Go to www.CDC.gov for the most current data.  

If you’re not sure it’s the fl u you have, keep 
this in mind: Flu symptoms usually come on 
quickly (within 3-6 hours) and are much more 
severe than cold symptoms.  To get a better 
understanding of the diff erences between the 
cold and fl u refer to the chart below:

If you are experiencing two or more of the 
symptoms listed, speak to your doctor, 
preferably within the fi rst 12 to 48 hours of 
feeling ill.  Any antiviral medications prescribed 
to you are most eff ective if used within the fi rst 
12-48 hours of the onset of fl u symptoms. Get 
the fl u shot, if recommended by your doctor.

Be Proactive.  Here are some tips to help 
reduce the spread of illnesses. 

•	 Stay healthy by eating a balanced diet, 
exercising and getting plenty of sleep 

•	 Wash hands frequently, especially after 
coughing, sneezing or blowing your nose.  
Avoid touching your eyes, nose and mouth 
—potential entry routes for germs—when 
in public.  Use waterless, anti-bacterial hand 
sanitizers when traveling or when washing 
facilities are not readily available 

•	 Keep all hard surfaces at home and work 
clean.  Viruses can live for up to two days on 
hard surfaces 

•	 If you do have a cold or the fl u, stay home so 
you don’t spread the illness to others

One Flu Over the Chest…

SYMPTOMS COLD FLU

Onset of Symptoms Gradual Within 3 to 6 hours

Fever Rare Usually Present

Chills Uncommon Fairly common

Fatigue Mild Moderate to severe

Headache Uncommon Common

Aches Slight Usual, often severe

Chest Discomfort Mild to moderate Often severe

Coughing Hacking, productive cough Dry, unproductive cough

Sneezing Common Uncommon

Stu� y nose Common Uncommon

If you have 
a cold or � u, 
stay home.
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The Telcom Claims and Risk Management 
Team would like to wish you a safe and 
happy New Year as we head into 2019. I 

hope the best for all and imagine every company 
begins with a goal for this to be a “claims free” 
year. As we know though, accidents can and do 
happen, and when they do we’re here to help. 

Th e Benefi ts of Early Reporting:
Promptly reporting a claim as soon as you are 
aware a situation exists is not only required by 
your insurance contract (the policy), but it is one 
of the most important things a business can do 
to help the claims process. Th e target should be 
to report any incident once it is known within 
24 hours. Th ere’s no need to wait for police re-
ports, damage estimates, doctor’s notes or addi-
tional information as that can be obtained later. 
A claim can be set up with minimal detail, re-
porting the claim with missing information is 
better than reporting the loss late. For Workers 
Compensation, all states have a specifi c number 
of days from the point the employer is aware of 
a claim, until it’s required to be reported to the 
insurance company or you can be fi ned.  Some 
states are as few as 3 calendar days and some as 
long as 14 calendar days.  Th e insurance carrier 
is then required to electronically report workers 
compensation claims data to the state within a 
specifi c number of days, depending on the spe-
cifi c state regulations.  One suggestion would be 
to designate a person at your facility who is re-
sponsible for claim reporting. All staff  or super-
visors should be instructed to include this person 
with information about the situation. Th e claim 
contact will become familiar with the reporting 
process and after a time or two it shouldn’t take 
too long to do the reporting. Insurance indus-
try studies show there is a direct correlation be-
tween prompt loss reporting, lower claim costs, 
and shorter settlement times. Lower claim costs 
can often translate into lower insurance premi-
ums and greater profi tability for your organiza-
tion. Noted benefi ts include:

Property Casualty Claim Reporting

Claims Matters
Rebecca (Beckie) Menard, AU, CISR

•	 Claim evaluation from the claim professional 
will get started quickly, at the beginning of a 
situation while details about the loss are easily 
remembered, accessible and the investigation 
can be done timely.

•	 Delivery of benefi ts for workers comp claims 
or loss payments to help you replace your au-
tos or property can begin promptly

•	 Increases the opportunities for early return-
to-work and may help avoid litigation if in-
jured workers are able to get back on the job 
quickly

•	 Results in lower costs to the policyholder

Th e Reporting Process
Most property casualty insurance carriers off er 
multiple ways to initiate a new claim. As an ex-
ample, below, is the claim reporting information 
for our main carriers. As a Telcom policyholder 
we will provide you with specifi c claim instruc-
tions tailored to your company and loss report-
ing forms as part of the binding process. Always 
use the method that you fi nd to be the most 
convenient for your company. Remember, the 
carriers claim adjusters are there to work with 
you and help you make the claims process go as 
smoothly as possible. 

Rural Trust Insurance Company
•	 Email: TMCFirstNotice@Tristargroup.net
•	 Call: 1-855-495-1554
•	 Fax:  1-925-349-7631

Great American Insurance Companies
•	 Email: AlternativeMarketsClaims@GAIG.com
•	 Call: 877-836-1555 (WC Only) or 

866-750-4216 (Prop/GL/Auto)
•	 Fax: 888-223-1317
•	 Online through www.netclaim.net

(Register to set-up a password and gain 
access: call 860-683-7078)

•	 Network Security/Data Liability 
(Cyber Risk only): CyberClaim@GAIG.com
OR 866-750-4216 (8-5)

continued on page 9

Most property 
casualty 

insurance 
carriers o� er 

multiple ways 
to initiate 

a new claim
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Th is beachfront city is situated on the Santa 
Monica Bay and highlighted by colorful fl ip-fl ops, 
palm trees and clear blue skies.  Th e streets are 
perfect for walking, jogging, biking or just taking 
in the sun after the morning fog lifts.  Built in 
1909, the Santa Monica Pier’s Pacifi c Park features 
12 rides including a large Ferris wheel with an 
incredible view of the Pacifi c Ocean.  Th ere 
are three main shopping districts each with its 
own feel and personality.  Luxury boutiques, 
restaurants, the Downtown District with a major 
outdoor pedestrian-only shopping district and 
theatres are in abundance.

In addition to the 
famous Santa Monica 

Pier, we’ll have a 
day trip to:

Several Airport Choices: 

LAX BUR SNA LGB ONT
Los Angeles 

International Airport
Hollywood 

Burbank Airport
John Wayne 

Airport
Long Beach 

Airport
Ontario 

International Airport
8 mi / 13 km 25 mi / 40 km 52 mi / 84 km 35 mi / 56 km 60 mi / 97 km

2019 RMC
Santa Monica, CA

June 23-25
Hold the Date

Materials out the middle of March 2019
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Safety Matters
By Craig Rapp, CSM, LCR

Safer, more 
e�  cient uses 
are always in 
development

Communication towers have been around 
for decades.  Yet, we establish new rules 
and improve on existing equipment 

constantly.  Safer, more effi  cient uses are always 
in development.  Still, there are risks.  Just a 
few of the known hazards associated with com-
munication towers can be, but not limited to: 
falling, structural integrity that may lead to col-
lapse while bearing the weight of a technician, 
i.e., galvanic corrosion, struck-by hazards and 
improper rigging techniques, lack of appropri-
ate personal life saving protective equipment, 
improperly secured tools, and/or equipment 
that may fall, etc.  

As stated in OSHA1 3877-06 2017 Commu-
nication Tower Best Practices, “� e business 
structure of the communication tower industry 
presents additional challenges to ensuring em-
ployee safety. When carriers own their own tow-
ers and directly employ the employees who build 
and maintain the towers and the equipment on 
them, the carriers have the ability and incentive 
to ensure safe practices. Typically, however, the 
relationship between carriers and tower em-
ployees is more complicated. For example:

•	 Towers are often owned by separate corpora-
tions (not carriers, generally), and are built by 
contractors;

•	 Carriers often contract with “turfi ng vendors” 
for the installation and maintenance of equip-
ment on towers;

•	 Turfi ng vendors, in turn, may hire other con-
tractors to perform work; and

•	 � ese contractors may sub-contract tower 
work to still smaller employers.”

One can see from this mash-up of employers, 
employees, contractors and sub-contractors, 
things can be confusing at times.  Who is re-
sponsible for the technician on the tower? Who 
is doing the work on my tower today?  Who is 
inspecting my tower today?  Has my tower been 
inspected by the proper people with the proper 
certifi cations?  Th is practice places all involved 
in the process at a disadvantage when it comes 
to the safety of those working, inspecting and 
maintaining our communication towers.  

Try this: Forget OSHA1, forget the FCC3, for-
get the insurance side of the equation for a 
minute. Focus only on the man or woman that 
has donned a hardhat, fall protection, rugged 
boots, a thick jacket (because it’s cold up there) 
and is climbing up the side of your tower.  Ask, 
“What can I (we) do better to make sure they 
get down safely?”

Here are some best business practices that your 
cooperative or company should embrace, prac-
tice and require if you haven’t already done so.

•	 100% tie-off  at-all-times, by employee’s, con-
tractors and sub-contractors.  Th is means 
zero-tolerance.  

•	 Daily tailgate or tool box talks where the crew 
can review the Job Safety Analysis (JSA) and/
or Job Hazard Analysis (JHA) at the start of 
every shift.  Th is is a method of work site 
safety that lists a) the steps needed to com-
plete the task at hand, b) the hazards associ-
ated with each step and c) what are the con-
trols for said hazard, or what have you done 
to fi x the hazard? Th is should be reviewed by 
everyone on location, every day.  Conditions 
may change, such as, temperature and wind 
speed that must be accounted for and edited 
on the JSA regularly. NATE2 has a down-
loadable JSA-Venue-Form at https://nate-
home.com/wp-content/uploads/2018/09/
JSA-VENUE-FORM-Final-PDF.pdf.  Th is is a 
great tool that should be utilized.  

•	 Require vendors, contractors and their sub-
contractors to provide and maintain the 
appropriate personal lifesaving protective 
equipment while on location, and that it is 
maintained, inspected and removed from 
service when necessary. 

•	 Require vendors, contractors and their sub-
contractors to meet and or exceed our safety 
requirements while on our locations.  

•	 Require vendors, contractors and their sub-
contractors to provide documented Cer-
tifi cates of Insurance, proof of training, and 
other appropriate certifi cations.  

•	 Require vendors, contractors and their sub-

The Rapp Sheet
Communication Tower Safety

Craig Rapp
Risk Manager 

Telcom Insurance Group
CSR@telcominsgrp.com

903.424.7453

continued on page 9
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Safety Matters:
continued from p.8

contractors to provide documentation of their safety manual 
and/or policy book.

•	 Require vendors, contractors and their sub-contractors to 
provide an adequate amount of supervision on location to 
ensure employees are following safe work practices.  

•	 Require vendors, contractors and their sub-contractors pair 
new, inexperienced climbers with seasoned climbers.  Also, 
that new climbers are not put into positions as lead person-
nel.

•	 Require proof of drug and alcohol testing for all those climb-
ing, repairing or maintaining our towers.

•	 Ensuring everyone in the process is aware of their stop-
work-authority. Under any circumstance, anyone on the 
project shall be able to stop work 
if a threat to safety, life, property 
damage or any other foreseeable 
hazard is encountered.  

As with any safety and health pro-
gram, yours should include some 
basic aspects. 1) You’ve got to have 
management leading the way.  With-
out top level support any program 
will usually fail.  2) Your employees 
need to be involved in the process. 
Th ey need to understand what is ex-
pected and be allowed to have input 
in the process that they will be fol-
lowing.  3)  You’ll need to perform some level of hazard assess-
ment and take corrective action on what you fi nd and correct, 
then document it.  4) You’ll need to have a training program 
to ensure your employees understand the risks and how to 
protect themselves from those risks. 5) You’ll need to develop 
ways to audit your system and improve on your practices con-
tinually. 6) Th en, establish a system of identifying problems 
and laying out work fl ow on any locations with multiple em-
ployers represented.  

Handling contractors can be burdensome.  We as an indus-
try need to hold them just as accountable to following safety 
and health policies and practices as we are willing to hold our-
selves. Th e result should not only be the fear of injury and or 
loss of life, but also the loss of their contracts. Again, zero-
tolerance.  Every contractor on the contract chain should be 
required to have a comprehensive safety and health program 
on fi le.  NATE2 has a fantastic contractor evaluation check-
list downloadable at https://natehome.com/wp-content/up-
loads/2018/09/Checklist-for-Evaluating-Qualified-Contrac-
tors-Approved-09-17.pdf.  

What about the use of drones for inspecting?  Drones are 
changing things across industries due to their convenience, 

size, maneuverability and ease of ac-
cess to dangerous locations. While 
drone use does considerably elimi-
nate human falling potential, there 
are some limitations.  Privacy being 
the largest and most limiting factor 
in drone usage, from an insurance 
and risk management standpoint.  
If a cooperative or company wishes 
to use their own drones, a discus-
sion with the insurance provider is 
a good idea to be sure you’re cov-
ered—especially, if you’re using 
your drones as a revenue stream. 

If your contractors are using drones, the same applies.  Th is 
will have to written into the contract alongside hold harmless 
agreements.  Just consider what a drone can see at just 20’ off  
the ground, much less 100’.  

Turfi ng Vendor:  A prequalifi ed contractor assigned to a geo-
graphic area, primarily used in the telecommunications fi eld 
for the main purpose of tower construction, inspection and 
maintenance. 

Travelers Insurance Companies
•	 Call: 800-238-6225
•	 Report Online: www.Travelers.com

Th is year, as in years past, we continue to encourage you to: 
report early; as often as you need to and remember, in any 
claims situation, the Telcom claims department is committed to 

be here to help you every step of the way. We act as a liaison 
with the most carriers and a manager of the TPA for Rural Trust 
Insurance Company claims. We enjoy hearing from you and 
we’re only a phone call or email away if you have any questions 
or need additional information or resources. Please feel free to 
contact me at 800-222-4664x1081;  bwm@telcominsgrp.com or 
Marilyn @ 800-222-4664x1085; mab@telcominsgrp.com. 

Claims Matters
continued from p.6

lowing.  3)  You’ll need to perform some level of hazard assess- If your contractors are using drones, the same applies.  Th is 

Sources: Occupational Safety and Health Administration (OSHA)1, National Association of Tower Erectors (NATE)2. Federal Communications Commission 
(FCC)3, Telecommunications Industry Registered Apprenticeship Program (TIRAP)4.
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Telcom Insurance Group Claims Service Survey

We know that once you bind your specific coverage needs, it is the claims process that becomes most 
important to you.  If you are a current Telcom customer, we encourage you to take 5-minutes and 
complete this survey to help us continue to provide you with excellent claim services.

 (1-10 response -- 1 = lowest and 10 = highest)

1) _______ How satisfied are you with Telcom’s internal employee responsiveness and helpfulness 
when you have a claim?

2) _______ How satisfied are you with the Insurance Carriers responsiveness/claims adjusters and 
helpfulness when you have a claim?

3) _______ How easy is it to file a claim? 
  I prefer to    q call it in    q email it in    q fax it in

4) _______ How helpful are the Claims Information sheets/forms that you receive at binding and with 
your policy notebook to file claims?

Other questions:  

5) Do you have any suggestions on how Telcom can improve our service?
  __________________________________________________________________________________
  __________________________________________________________________________________

6) Would you feel comfortable in recommending Telcom to others?
  __________________________________________________________________________________
  __________________________________________________________________________________

7) Additional Comments:
  __________________________________________________________________________________
  __________________________________________________________________________________

Name:

Company Name:

Email: 

Fax the survey back to 301-474-6196 or email to TIG@TelcomInsGrp.com  
by February 15, 2019 to be included in a raffle for a $50 Home Depot Gift card.
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Many of us set personal goals as we enter 
a New Year—why not resolve to practice 
kindness? Performing acts of kindness 

not only benefi ts the receiver of kindness but 
the doer as well. In fact, practicing kind acts has 
been proven to benefi t both one’s mental and 
physical health!  Check out this website for more 
information: www.randomactsofkindness.org and 
some great activities and quotes to inspire us. 

With the start of the New Year and so 
many new insureds that have joined 
the Telcom Family, I thought it would 

be good to share the structure of the Account 
Executive and Account Manager team.

As an insured of Telcom Insurance Group, you 
have a team that is ready to serve you.  Th e 
entire staff  at Telcom, including our President/
CEO, is willing to assist in whatever your need is.  
However, in the eff ort to streamline things, you 
are assigned a specifi c Account Executive and 
a specifi c Account Manager.  In addition, each 
one of these individuals has one or two back-
up staff  members should you need help when 
someone is out.  Our goal is to make sure you, 
our customer, has ample resources available to 
get your questions answered and your service 
needs taken care of.

Th e Account Executive is likely the fi rst person 

you will meet.  Th ey are the “Road Warriors” and 
are most likely to visit your offi  ce or see you at 
the industry meetings.  Th e Account Executive 
Team builds on the relationship we have and 
makes sure your needs are met, by being your 
advocate in all matters.

Th e Account Manager is extremely valuable 
to you.  Th ey are the individuals that will be 
managing your account and the day-to-day 
activities.  While the Field Staff  is out, the 
Account Managers stand ready to help you with 
your insurance needs.  Th ey will handle reviewing 
contracts for insurance requirements, amending 
coverage on existing policies, and generating 
certifi cates of Insurance. Th e Account Manager 
is the go to team member, when you need to add 
or delete a location or vehicle.

We, as a team, stand ready to serve your needs 
and we appreciate your business!

Happy New Year to all, I Hope you had a Wonderful Holiday!

Account Executive Matters
By Julie A. Gogel

“I’ve learned that people will forget 
what you said, people will forget 

what you did, but people will never 
forget how you made them feel.”

~Maya Angelou

Random Acts of Kindness Week 
February 10-16

5 Ways to Use Your Tax Refund

1. Pay Down Debt:  Consider paying down higher-interest debt or 
completely eliminate your smaller debts.

2. Fund Your Retirement:  How much are you putting away for 
retirement?  Consider investing your tax refund in a tax-favored 
retirement account.

3. Add To Your Emergency Fund:  Financial experts recommend 
everyone have about six months’ worth of living expenses in 
interest-earning liquid accounts as an emergency fund.

4. Make Home Improvements:  Putting your tax refund toward 
necessary home improvements is money well spent.

5. Donate to a Charity:  Many times, you can deduct the amount of 
your contributions on your next tax return.

Remember:  When you receive a large tax refund, you’ve really given 
the IRS an interest-free loan.  Check the IRS website (www.irs.gov) or 
with your human resources department to check your withholdings 
and get more information.
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Telcom Matters
We would like to welcome the following new members to our Telcom P&C and/or D&O family: 
Upcoming Holidays:  Alliance Communications Coop.; Mud Lake Telephone Coop. Association; Shawnee Com-
munications, Lehigh Valley Cooperative Telephone, and Northwest Telephone Coop. Association. 

Our offices will be closed on Monday, January 21st for the Martin Luther King, Jr. holiday and February 18th for 
the President’s day holidays. Please report all claims directly to the carrier.  If you need claims reporting phone/
fax numbers, please dial our main line at 301-220-3200 for a complete listing.

We offer our Congratulations to the following Telcom family members:
•	 Kristin Jackson of United Communications, who welcomed a new baby girl, Violet Joy at the end of 

November.
•	 Jill Richards of KanOkla Communications, who welcomed a new grandbaby, Corbin Judd, recently.
•	 Fran Stocker, Vermont Telephone, who is retiring in February.
•	 Rocky Byrd, Cumby Telephone, who recently retired.

We offer condolences to the following Telcom family members:
•	 To the family of Delbert Wilson. His father passed away on January 1st. 
•	 Grace Ludeman Van Wyck, of Pine Belt, who lost her son, Brandon, to a battle with cancer at the beginning 

of December. 


