
Volume 31
January 2017

6301 Ivy Lane, Suite 506
Greenbelt, MD 20770

IN THIS ISSUE
Presidential Matters 2

Underwriting Matters 3

Human Resources  Matters 4

Safety Matters 6

Claims Matters 8

Fall Art Contest 10

Fun Facts 11 

Telcom Matters 12

Join us for the RTIME Meeting & Expo
San Diego, CA , February 5-8, 2017

It’s an exciting time in our industry. Because we know you have a busy schedule, we thought 
we’d let you know where we’re going to be during the meeting so that we can connect. We 
hope we’ll get “to visit” at one or all of these events:

Sunday, February 5th:  Telcom Insurance Group is a sponsor of the Super Bowl party, which 
is the Welcome Reception.  It is scheduled to begin at 3p so that we can raffl  e away some prizes 
before the National Anthem/kick-off  around 3:30p.  Come in your best football attire and there 
will be tons of prizes, food and beverages, and a general all-around good time that you will not 
want to miss.  Look for specifi cs when you check-in. 

Monday, February 6th:  Bright and early from 7a-8a our Policyholders, Board, and Shareholders 
are invited to join us for a special “Th ank You” breakfast.  It is invitation only and you must 
respond to the invitation that you received by Jan. 27th so that we can have enough food and 
fabulous goodies for everyone. Contact Marilyn at MAB@telcominsgrp.com, if you have 
questions. We are managing the training session on Cybersecurity Liabilities for Directors, the 
Expo Grand Opening occurs, and the FRS event round out a busy day. 

Tuesday, February 7th: TIG’s Board of Directors meets from 8am-noon and the Expo and PAC/
RTAF events in the evening round-out the day.

Expo:  We’re at booth #701.  We’d love to say “hi” and visit with you.  We’re promoting our 
Annual Risk Management Conference, which will be June 25-27 in Jackson Hole, WY…so, there 
could be some hiking and Buff alo-themed gifts going on at our booth.

Exact locations and times are subject to modifi cation. So, please be sure to check out the program 
when you arrive for the specifi cs.  We look forward to this opportunity to see so many of our 
Telcom family members and to get acquainted with some new ones too in warm San Diego.
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A New Year is upon us and many people 
are trying to start it with positive 
change be means of resolutions. 

According to the Statistic Brain Research 
Institute, the number one resolution, almost 
twice as popular as any other, will be to lose 
weight or eat healthier foods. In the same 
published research, it shows that most people 
will succeed for a little over a month before 
falling into prior lifestyle patterns. Th is just 
shows how diffi  cult change of personal 
behavior, no matter how positive, can be.  

Th ere are also challenges when modifi cation 
at work or in a company are proposed. One 
of the fi rst hurdles, is the ability to get the 
buy-in required to implement or execute 
something. Regardless of whether you are a 
Director or Manager who has the power to 
authorize change or the employees and staff  
to carry it out, there is fear in change and the 
unknown that accompany something new. 
It is comfortable to stick with the same old 
same old ways and relationships because 
they have worked in the past. Th is resistance 
seems to fall into the mentality of, “if it isn’t 
broken it doesn’t need to be fi xed”. Th ere are 
things that fall into this category and where 
change for the sake of trying something 
diff erent makes no sense. Th ere is, however, 
a whole diff erent group of work-related 
processes and relationships that should 
be opened to change. It is possible to fi nd 
identifi able factors that eliminate the fear of 
the unknown and better the position of the 
company with these reservations. 

In the New Year, we have begun a new 
educational advertising campaign which 
focuses on what you can know.  Th e goal is 
to eliminate the possible unknowns that can 
come into play as obstacles to moving to a 
new insurer during an insurance buying 
review.  Th e fi rst edition, You Can Know, 
describes key factors to be considered in an 
insurance and risk management program 
and partner. Primarily, understanding the 
coverage and pricing factors is critical. 

Th ere is often a reason for a lower cost and 
by understanding cost drivers in insurance 
it should be possible to tailor your coverage 
to meet your risk tolerance needs and still 
achieve a cost-eff ective premium. Another 
factor that come into play is knowing that 
the ability to use risk management as a tool 
for improvement in safety is not only is a 
premium reduction technique but also a 
means to solidify certainty on when and 
how much risk to retain. Finally, you can 
also know and trust the connection your 
provider has to your industry and what 
they concentrate on. When the focus is you 
and building your knowledge base versus 
themselves and trying to confuse you to win 
your business at any cost, you have found the 
right provider that supports you and your 
industry.  Fear of the unknown is overcome 
with time, education, and the building of 
trust.  Fear is, in our opinion, never a reason 
to abstain from making a decision.  You will 
see these concepts promoted in our new 
campaign. Th e ideas are new to the Telcom 
Insurance Group because building trust has 
always been our focus and way.

I want to thank all of you reading this for your 
support in 2016.  It will be another year of 
fantastic growth and development recorded 
in the Financial Statements of the Telcom 
Insurance Group. Our strength continues to 
grow from your recognition of our support 
of both individual telecom companies and 
the overall telecommunications industry. 
We continue to lead the way in education, 
risk management, and loss prevention. 
No one else off ers the one-on- one and the 
group session instruction that we do. Our 
products have coverage features that are not 
off ered by other insurers and the premiums 
are competitive and sustainable for the long 
haul. 2017 will be another great year and we 
are excited to continue to be your partner in 
a common mission. 

It is possible to 
� nd identi� able 

factors that 
eliminate the 

fear of the 
unknown and 

better the 
position of 

the company 
with these 

reservations.

Presidential Matters
By Peter J. Elliott, CPCU
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As a business owner it is important to 
be aware of the type of risks or perils 
that your insurance policy provides 

protection against. Th is information will be 
found in most property policies under the 
policy common conditions and property 
coverage form sections. Th e policy contract 
will precisely detail the coverage for covered 
property, what is and is not covered, those 
covered cause of loss perils that are  included 
and list out all policy exclusions to these 
coverages.  

Your business property insurance policy 
may or may not include fl ood as a covered 
cause of loss. If fl ood damage is included, 
it will be detailed in the policy as to how it 
applies. Additionally, fl ood coverage may 
have limited coverages, even when off ered. 
Th e policy wording will be very specifi c to 
those areas or fl ood zones that are or are 
not included under the policy. Following 
is an example of such policy wording that 
may be found: Flood coverage does not 
apply to any property that is located inside 
a geographic area, known as the “500 year 
fl ood plain”, where there is a 0.2% or greater 
chance of fl ooding in a given year, according 
to FEMA.  Th e FEMA  designations for 
such areas include A, A1 to A30, A-99, 
AE, AO, AH, AR, AR/A, AR/AE, AR/A1 to 
A30, R/AH, AR/AO, V1 to V30, VE, XFUT, 
B, XB, X500 and on a FEMA Flood Rate 
Map, shaded X.  Th e “500 year fl ood plain” 
includes the area that is within the “100 year 
fl ood plain” that includes most of the FEMA 
designations.  Th is type of policy defi nition 
wording will diff er by company, but generally 
a standard commercial property policy is not 
going to cover any property located in a high 
risk fl ood zone – those which FEMA, the 
Federal Emergency Management Agency, 
has determined has a high risk of fl ooding. 
Generally, any property inside the 500-year 
fl ood zone, will be excluded from coverage.  

Standard commercial property policies that 
do include fl ood coverage will usually apply 
a separate and much higher deductible for 
fl ood coverage such as $50,000 per claim.

If your community is on one of the coasts or 
close to a body of water prone to fl ooding, 
fl ood insurance may be a commonly 
addressed coverage concern. It may be a 
mandatory coverage for any business or 
property loans. In fact there are mandatory 
requirements for mortgages from federally 
regulated or insured lenders in high-risk 
fl ood areas often referred to as Special 
Flood Hazard Area (SFHA).  However all 
business owners should be aware of where 
their vital business insurance properties are 
located when it comes to fl ood zones and 
what coverage they currently have in place. 
According to www.floodsmart.gov these are 
a few recent facts regarding fl oods:

• In the past 5 years, all 50 states have 
experienced fl oods or fl ash fl oods

• Flash fl oods often bring walls of water 10 
to 20 feet high

• A car can easily be carried away by just two 
feet of fl oodwater

• New land development can increase fl ood 
risk especially if the construction changes 
natural runoff  paths

• Just a few inches of water from a fl ood 
can cause tens of thousands of dollars in 
damages

• Hurricanes, winter storms, and snowmelt 
are all common but often overlooked 
causes of fl ooding

As a means to help provide protection for 
homeowners and businesses the NFIP, 

Water, Water Everywhere 
What you Need to Know About Flood Insurance:

Underwriting Matters
By Rebecca (Beckie) Menard, Sr. Underwriting Technician, AU, CISR

Your business 
property 

insurance policy 
may or may 

not include � ood 
as a covered 
cause of loss.continued on page 9
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The Occupational Safety & Health Ad-
ministration (OSHA) is an agency 
of the Department of Labor, and the 

Act was signed into law by Richard Nixon 
on 12/29/70 because there were no national 
laws for safety and health hazards.  Its sole re-
sponsibility is to provide workers safety and 
health protection while on the job.  OSHA 
applies to most private-sector employers/
employees in the 50 states and all territories 
and jurisdictions under federal authority. 
Th e OSHA 300a Log is required of employ-
ers that have 10 or more employees or are in 
a high hazard job category. Telecommunica-
tions is considered high hazard, regardless 
of the number of employees that you have.  
It does NOT cover people who are:  self-
employed, immediate members of farming 
families, or state/federal employees.  OSHA’s 
Mission is to send every worker home whole 
and healthy each day by providing safety and 
health information, training, and assistance 
to workers and employees. 

Th e OSHA requirement of recordkeeping 
includes the OSHA 300 log, 301 incident re-
port, and 300a Summary sheet of the log.  

Some key components of the 300 log are:
• Requires records to include any work-relat-

ed injury or illness resulting in one of the 
following: 
- Death (must be reported to OSHA with-

in 8 hours)
- Days away from work
- Restricted work or transferred to anoth-

er job
- Medical treatment beyond fi rst aid (spe-

cifi c defi nitions of fi rst aid apply)
- Loss of consciousness
- Diagnosis of a signifi cant injury/illness 

by a health care professional

• It is for a specifi c calendar year (January to 
December regardless of your fi scal year)

• Injuries/illnesses must be recorded, once 
you are made aware, within 7 calendar days 
of the incident

• If the situation changes from the original 
recorded information, draw a line through 
the original entry and check off  new infor-
mation as appropriate

• Th ere is a 180 calendar day “cap” on each 
individual injury/illness (includes week-
ends and holidays not just workdays. It 
does not include the day of the injury)

• Th e Employer must keep the 300 log for 
5 years following the year to which it per-
tains

• Recordkeeping should be done for each 
work site; contact your state specifi cally for 
defi nition of work site

• Do not send the completed forms to OSHA 
unless requested to do so

• Th e 300A Summary must be posted from 
Feb. 1-April 30 in a conspicuous place 
(like the break-room or where you have 
your HR posting notices). 
- Totals of all categories
- SIC Code:  Telephone Communica-

tions=481
- NAICS:  517---
- Total the number of employees and total 

hours worked (include part-time, sea-
sonal, temporary)

- Must be certifi ed/signed by a compa-
ny executive/offi  cer/general manager

Remember:  Within 24 hours, all work-
related inpatient hospitalizations, am-
putations, and losses of an eye have to be 
reported to OSHA.  You can call OSHA 
at 800-321-OSHA (6742), call your local 

It is Time to Post the OSHA 300A 
Log Summary (February-April)

The 300A 
Summary must 
be posted from 

Feb. 1-April 30 in a 
conspicuous place.

Human Resources Matters
By Marilyn A. Blake, AU, CRM

continued on page 5
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OSHA office, or go on-line in the “take action” section 
on the front page at www.OSHA.gov. 

New in 2017:
Provisions call for employers to electronically submit injury 
and illness data that they already record

Why is OSHA issuing this rule?
This simple change in OSHA’s rulemaking requirements 
will improve safety for workers across the country. One 
important reason stems from our understanding of human 
behavior and motivation. Behavioral economics tells us that 
making injury information publicly available will “nudge” 
employers to focus on safety. And, as we have seen in many 
examples, more attention to safety will save the lives and 
limbs of many workers, and will ultimately help the em-
ployer’s bottom line as well. Finally, this regulation will im-
prove the accuracy of this data by ensuring that workers 
will not fear retaliation for reporting injuries or illnesses.

What does the rule require?
The new rule, which takes effect Jan. 1, 2017, requires cer-
tain employers to electronically submit injury and illness 
data that they are already required to record on their onsite 
OSHA Injury and Illness forms. Analysis of this data will 
enable OSHA to use its enforcement and compliance assis-
tance resources more efficiently. Some of the data will also 
be posted to the OSHA website. OSHA believes that public 
disclosure will encourage employers to improve workplace 
safety and provide valuable information to workers, job 
seekers, customers, researchers and the general public. The 
amount of data submitted will vary depending on the size 
of company and type of industry.

How will electronic submission work?
OSHA will provide a secure website that offers three op-
tions for data submission. First, users will be able to manu-
ally enter data into a webform. Second, users will be able to 
upload a CSV file to process single or multiple establish-
ments at the same time. Last, users of automated record-
keeping systems will have the ability to transmit data elec-
tronically via an API (application programming interface). 
The site is scheduled to go live in February 2017.

Anti-retaliation protections
The rule also prohibits employers from discouraging work-
ers from reporting an injury or illness. The final rule re-

quires employers to inform employees of their right to re-
port work-related injuries and illnesses free from retalia-
tion, which can be satisfied by posting the already-required 
OSHA workplace poster. It also clarifies the existing im-
plicit requirement that an employer’s procedure for report-
ing work-related injuries and illnesses must be reasonable 
and not deter or discourage employees from reporting; and 
incorporates the existing statutory prohibition on retaliat-
ing against employees for reporting work-related injuries 
or illnesses. These provisions become effective August 10, 
2016, but OSHA has delayed their enforcement until Dec. 
1, 2016.

Compliance schedule
The new reporting requirements will be phased in over 
two years: Establishments with 250 or more employees in 
industries covered by the recordkeeping regulation must 
submit information from their 2016 Form 300A by July 1, 
2017. These same employers will be required to submit in-
formation from all 2017 forms (300A, 300, and 301) by July 
1, 2018. Beginning in 2019 and every year thereafter, the 
information must be submitted by March 2.

Establishments with 20-249 employees in certain high-risk 
industries (Utilities and Construction listed as high hazard) 
must submit information from their 2016 Form 300A by 
July 1, 2017, and their 2017 Form 300A by July 1, 2018. Be-
ginning in 2019 and every year thereafter, the information 
must be submitted by March 2.
OSHA State Plan states must adopt requirements that are 
substantially identical to the requirements in this final rule 
within 6 months after publication of this final rule.

Have questions?
OSHA has a “frequently asked questions” section at their 
website, www.osha.gov that you can use to find an an-
swer to most of your questions.  Or, if you have questions 
or would like the 300 Log in Excel, please contact Marilyn 
Blake at 301-220-1085 or MAB@telcominsgrp.com and I’ll 
be happy to help in any way that I can.  

NTCA’s OSHA 10-Hour Certification Class
This is just one of the topics that will be addressed when we 
host the 2017 NTCA OSHA 10-Hour Certification Class in 
Asheville, NC on August 9-10 as part of the HR Conference. 
Watch for more details to come from NTCA. Class size is 
limited to 40 participants as an OSHA requirement.  

Human Resources Matters
continued from p.4
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Most of us know the importance of 
routine car maintenance, like oil 
changes and rotating the tires. We 

would like to encourage everyone to learn 
the importance of your vehicle’s tire and 
brake safety. Proper tire care and safety is 
simple; it’s recommended that we get into 
the habit of taking 5 minutes every month to 
check your tires, including the spares.

Here’s what to check for tire safety:
1. Pressure Under infl ation results in 

unnecessary tire stress, irregular wear, 
loss of control and accidents. A tire can 
lose up to half of its infl ation pressure 
and not seem to be fl at

2. Rotation Regularly rotating your 
vehicle’s tire will help you achieve 
more uniform wear. Unless your 
vehicle’s owner manual has a specifi c 
recommendation, the guideline for tire 
rotation is approximately every 5,000 
miles

3. Alignment A bad jolt from hitting a 
curb or pothole can throw your front 
end out of alignment and damage your 
tires. Have someone check the alignment 
periodically to ensure that your car is 
properly aligned

4. Tread Advanced and unusual wear can 
reduce the ability of tread to grip the road 
in adverse conditions. Visually check 
your tires for uneven wear, looking for 
high and low areas or unusually smooth 
areas. Make sure to also check for signs 
of damages

Brakes are one of the most important 
safety features on your vehicle. Keeping 
your car’s brakes in good condition helps 
prevent accidents, protects your investment, 
keeps your insurance cost down, and most 
importantly keeps you safe. Th e Car Care 
Council states that the brakes on each car 

should be inspected twice a year for any 
damages and/or wear and tear. Drivers need 
to know how to recognize the signs that their 
brakes are wearing down or need replacing.
Here are 5 signs that your car might need 
new brakes:

1. Screeching Noises One of the most 
common signs that there’s a problem 
with the brakes is hearing a grinding or 
screeching noise when you’re pressing 
on the brake. Th is can indicate that you 
need to replace your brake pads. Th e 
grinding noise can occur because the 
pads have worn down to the point that 
the metal foundation of the brake pad 
is rubbing against the rotors, which can 
cause warping necessitate repairing or 
replacing the rotors

2. Vibrations  Vibrations can alert you 
that your current brakes are nearing 
the end of their lifecycle. If you press on 
the brake and you can feel the brakes 
vibrating, stutter or pulse, you need an 
entirely new brake system

3. Pulling Your car might pull to one side 
or the other when you use the brakes. 
Th ere may be issues with one of the 
brakes components that’s causing the 
vehicle to brake more towards one side. 
A brake inspection can determine the 
cause of the problem and how to get this 
fi xed

4. Grabbing “Grabbing” is when your 
brakes engage, even if you just lightly 
touch the pedal. Th is usually happens 
on new vehicles or cars with new 
brake pads. Repeated grabbing on your 
car means there’s a problem with the 
components or braking system. You 
should get your test drive done and do a 
visual inspection to determine what the 
problem are and get it solved

Tire and Brake Safety

Safety Matters
By Maria D’Rozario

Proper tire 
care and safety 

is simple.continued on page 9
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When is it really necessary to have a full policy? Is 
an endorsement suffi  cient? Th ese are questions 
that a lot of people seem to ask.  Some 

Insurance companies may try to do one of two things 
when selling you insurance. One, over sell you coverage 
so they can collect commission and boost their numbers. 
Second, just do what they can to get your business and tell 
you an endorsement can be added so you can be covered. 
So which of the two does Telcom do, and what is it that 
your company may really need? 

At Telcom, we care about your company and what it 
takes to make you whole again. As Account Executives, 
we work hard to analyze your current policies against the 
operations of your business to make sure you have the 
necessary coverages. Depending on the policy and the 
exposure, some endorsements can be added to policies 
which provide little or no coverage.  What Telcom Account 
Executives see most often, is a cyber endorsement or 
broadcaster’s endorsement added in to a property and 
casualty policy. Certainly, this is better than no coverage 
at all, but it might not be what your company needs to 
be protected. Let’s take a broadcaster’s endorsement, to 
start off , as an example. A broadcaster’s endorsement 
might be suffi  cient if your company does not do any 
kind of producing or broadcasting of original content. 
If your company does produce content or broadcasting, 

an endorsement will simply not have high enough limits 
or important coverages that you may need.  Coverages 
such as errors and omissions or mental anguish suff ered 
by someone viewing a program may not be included in 
an endorsement. A cyber policy has a similar eff ect, but 
isn’t based off  of just what services you are providing to 
your customers. Th is is something that the company 
should consider purchasing a full comprehensive policy 
for the many exposures of cyberliability. An endorsement 
for cyber, most likely, will not come close to covering 
the company should a breach happen and thousands of 
customers’ information both present and past be breached. 
Th e amount of money that could result from fi nes and 
penalties, as well as notices that may have to be sent out 
and what it could cost to get back up and running could be 
in the millions, depending on the number of customers’ 
data that was breached. A simple endorsement with low 
limits would not even cover a fraction of that, which is a 
risk your company may not be able to aff ord on your own. 

Each company has its own needs and no two companies are 
the same.  To fi nd the right coverages for your company’s 
exposures, talk to your Telcom Account Executive. We are 
here to help.

Starting the New Year, with the Right Coverage
By Alyssa N. Elliott

Save the Date: Telcom’s 2017 RMC
Jackson Hole, WY, June 25-27
The Lodge at Jackson Hole
                      
RATES:  $319/Single or Double
www.lodgeatjh.com 

MORE INFORMATION IN THE 
MIDDLE OF MARCH 2017
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When should you report a claim or a 
matter that appears to be a claim? 
When in doubt, the safest course 

is to report the matter to your insurance 
carrier as soon as possible.  It may just be 
a precautionary report (called an Incident 
Report), but it will protect your obligations 
under your insurance policy, which is a 
contract, and it gives your insurance carrier 
the advantage of gathering and documenting 
the facts while they are still fresh. Reporting 
a claim promptly helps the claims process go 
more smoothly and effi  ciently. All carriers 
consistently encourage their policyholders to 
report actual claims and any potential claims, 
as soon as possible. Early reporting and the 
resulting timely involvement by the carrier’s 
claim department will have a positive impact 
on the overall claim results. 

Early Claims Reporting-Benefi ts
Th e advantages that occur as a direct result 
of advising an insurer of an accident, claim, 
or suit as soon as you have knowledge of it, 
include: 

· Claims management from the beginning
· Speeds delivery of benefi ts/loss payments
· Increases the return-to-work opportunities 

and helps avoid litigation
· Results in lower costs to the policyholder, 

and ultimately helps keep premiums down
· Peace of mind once the claim is reported, 

because you have taken care of your 
employee(s) and the business

· If it’s an Executive Liability (aka Directors & 
Offi  cers or Employment Practices Liability) 
claim, it satisfi es the requirement of your 
policy to notify the carrier as soon as you 
become aware of a potential “wrongful act”

If at all possible, report any claims, lawsuits, 
accidents, or situations that might result 
in a claim, within the fi rst 24-hours that 
you become aware of it.  One way to help 
get a claim fi led promptly is to designate 

an individual in your company with the 
responsibility of fi ling the claim, and if 
possible, to have a back-up for that person. 
Th is is one of the most important things a 
business can do to help the claims process 
and we understand that fi ling a claim takes 
time and can be stressful.  Each carrier listed 
off ers multiple ways to initiate the claims 
process.  Use the reporting method for your 
carrier that is the most convenient for your 
company. Th e carrier is there to help you 
make the claims process work for you.

Rural Trust Insurance Company (RTIC)
• Call: 866-324-8694 (8am-5pm)
• Email the Loss Notice: RTICclaims@

actec.net
• Fax the Loss Notice: 800-877-7750 claim 

loss notice

Great American Insurance Companies
• Workers Compensations Only: Call: 877-

836-1555
• Property/General Liability/Auto/Crime:

• AlternativeMarketsClaims@GAIC.com
• Fax: 888-223-1317 the Loss Notice
• Call: 866-750-4216 (8am-5pm)

• Online Reporting: Call 860-683-7078 (to 
set-up a password & access) www.
netclaim.net

• Network Security/Data Liability (Cyber 
Risk ONLY)
• CyberClaim@GAIG.com
• Call: 866-750-4216 (8am-5pm)

Hartford Insurance Companies
• Call the claims reporting center: 800-327-

3636
• Fax: 800-347-8197
• Online: www.theHartford.com
 
Travelers Insurance Companies
• Call the claims reporting center: 800-238-

6225
• Online: www.Travelers.com

Claims & Early Reporting

Reporting a claim 
promptly helps 

the claims process 
go more smoothly 

and e�  ciently.

Claims Matters
By Cheri L. Condee, AU

continued on page 9
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As 2017 unfolds for our policyholders, our wish, from 
the Claims Department, for all of you is a “No Claims” 
calendar year. Finally, because we know that accidents do 
happened, it is to the advantage for your company to make 
a commitment to promptly report claims and/or incidents 
that may become claims, in 2017, we encourage you to: 1) 
report early; 2) as often as you need to; and 3) remember, 

in any claims matter, Telcom provides information and 
help for our policyholders.  We really are “only a phone 
call or email away” and, if you have any questions or need 
additional information and resources, please visit the 
Telcom website: www.TelcomInsGrp.com or contact Cheri 
at 800-222-4664x1082;  clc@telcominsgrp.com or Marilyn 
@ 800-222-4664x1085; mab@telcominsgrp.com 

Claims Matters
continued from p.8

Underwriting Matters
continued from p.3

National Flood Insurance Program, was established by 
the federal government in 1968.  Flood insurance can be 
purchased for any property in a participating community. 
NFIP policies must be purchased through a participating 
insurance agent. Telcom Insurance Group is appointed to 
quote and offer this coverage currently written through 
the American Bankers Insurance Company. All insurance 
companies that write this coverage through the federal 
program have the same rates and so the policy cost and 
coverage will not vary from agent to agent or company to 
company. The policy will be rated based upon the flood 
zone that the property is located in and the elevation of 
your particular building compared to the ground.  The 
zone is determined by most current flood mapping done 
by FEMA in your community.  FEMA frequently re-zones 
areas.
 
As with any insurance policy, there will be specific policy 
language to detail exactly what is covered and at what 
limits under the NFIP flood policy.  In general, the flood 
policy will cover only that damage to property or business 
personal property directly from a flooding event. The 
building property coverage includes the building (4 walls, 

roof, can walk into it) and its foundation, electrical and 
plumbing systems, central air conditioning, furnaces and 
water heaters, built in appliances, permanently installed 
carpeting, installed paneling, bookcases, cabinets and also 
debris removal.   Personal contents coverage may include the 
following; personal items such as furniture and electronics, 
portable air conditioner and some portable appliances. 
Coverage for certain valuable items such as artwork will 
have limitations applied.  Some things that are not covered 
will include damage caused by moisture, mildew or mold 
that could have been avoided, extra expenses, currency or 
valuable papers and property outside such as trees, shrubs, 
fences, sidewalks, patios etc. The NFIP offers very specific 
limits, which may be less than the value of your buildings, 
but would provide some coverage.

In summary, if you have questions about your current 
flood coverage or flood zones or would like to review the 
possibility of additional flood coverage for any of your 
business properties, just contact your Account Executive at 
Telcom Insurance and we’ll be happy to assist you. We can 
be reached at 800-222-4664 or TIG@telcominsgrp.com. 

5. Illuminated Brake Light
 Most cars have a light on the dashboard that relates to 

the brakes. If your brake light illuminates, don’t wait 
to have your vehicle serviced. There’s likely a problem 
with the brake safety, like the antilock brake system

Always keep in mind, problems with brakes can NOT wait! 
Your safety and the safety of your passengers and others on 
the road depend on proper tire and brake safety!

Safety Matters
continued from p.6



National Nutrition Month®
Art Contest

Put Your Best Fork Forward

GENERAL 
GUIDELINES 
THEME: 
    NUTRITION AWARENESS 
PICTURE: 
    8 1/2 X 11 PAPER 
    COLORFUL 
AGE GROUPS: 
    UNDER 8 

8-10
11-14

PRIZES: 
  $100-1ST 
  $ 75-2ND 
  $ 50-3RD 
DUE DATE 
MARCH 31, 2017 

QUESTIONS?? 
CONTACT: 

MARILYN BLAKE 
301-220-1085

MAB@TELCOMINSGRP.COM 

6301 IVY LANE, SUITE 506 
GREENBELT, MD 20770 

PHONE: 800-222-4664 
FAX: 301-474-6196 

WWW.TELCOMINSGRP.COM 

National Nutrition Month® is a nutrition education and information campaign created 
annually in March by the Academy of Nutrition and Dietetics. The campaign focuses 
attention on the importance of making informed food choices and developing sound 
eating and physical activity habits. In addition, National Nutrition Month® promotes 
the Academy and its members to the public and the media as the most valuable and 
credible source of timely, scientifically-based food and nutrition information. 

2017 NNM Theme 
"Put Your Best Fork Forward" is the theme for 
NNM 2017 which serves as a reminder that each 
one of us holds the tool to make healthier food 
choices. Making small changes during National 
Nutrition Month® and over time, helps improve 
health now and into the future 

It’s really important to get the facts straight about 
proper nutrition and Telcom wants to help you 

spread the word to your communities.  As you may already know March is National 
Nutrition Month and we’re here to get the word out.     

Key Messages: 

1. Create an eating style that includes a variety of your favorite, healthful foods.
2. Practice cooking more at home and experiment with healthier ingredients.
3. How much we eat is as important as what we eat. Eat and drink the right amount

for you, as MyPlate encourages us to do.
4. Find activities that you enjoy and be physically active most days of the week.
5. Manage your weight or lower your health risks by consulting a registered dietitian

nutritionist. RDNs can provide sound, easy-to-follow personalized nutrition ad-
vice to meet your lifestyle, preferences and health-related needs

Telcom wants to stay involved in your community, and in an effort to do so, we are 
promoting our 12th Annual Spring Art Contest inviting the kids in your communi-
ties and of your employees to participate.   

The specific details will be mailed out, but the premise is for kids (14 and younger) to 
draw something depicting anything related to nutrition awareness on an 8 ½ x 11 
piece of paper and send it to Telcom by March 31st for the judging.  Prizes are availa-
ble and the winning entries may be used in our next marketing materials.  

At Telcom, we want to be active members of your communities. We invite your par-
ticipation and look forward to publishing the winning entries.  
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Fun Facts
National Nutrition Month - March 2017

National Nutrition Month is an 
educational campaign focusing on 
the signifi cance of physical fi tness 

as well as eating nourishing meals. Taking 
charge of your health contributes to overall 
wellbeing; as well as losing weight or staying 
at your ideal weight, which reduces risks 
of chronic illness such as heart disease and 
diabetes.  Th e campaign, originally “National 
Nutrition Week,” was fi rst launched in 
1973, with the theme “Invest in Yourself 
– Buy Nutrition.” Th e American Dietetic 
Association (ADA) was an early advocate in 
getting the message to the public organizing 
educational events held in schools and health 
care centers.  By the beginning of 1980, due to 
an intense increase in popularity, the House 
of Delegates expanded National Nutrition 
Week to National Nutrition month.

ADA is now known as the Academy of 
Nutrition and Dietetics and, with more 
than 70,000 members, is the world’s 
largest organization of registered dietician 
nutritionists and dietetic technicians. Th is 
year’s theme is “Bite into a Healthy Lifestyle,” 
focusing on exercising regularly and making 
the best food choices.

National Nutrition Month is an educational 
campaign focusing on the signifi cance of 
physical fi tness as well as eating nourishing 
meals. Taking charge of your health 
contributes to overall wellbeing; as well as 
losing weight or staying at your ideal weight, 
which reduces risks of chronic illness such as 
heart disease and diabetes.

It is also the focus of our Spring Art Contest. 

5 Ways to Use Your Tax Refund
1. Pay Down Debt:  Consider paying down higher-interest debt or completely eliminate your smaller 

debts.
2. Fund Your Retirement:  How much are you putting away for retirement?  Consider investing your tax 

refund in a tax-favored retirement account.
3. Add To Your Emergency Fund:  Financial experts 

recommend everyone have about six month’s worth of 
living expenses in interest-earning liquid accounts as an 
emergency fund.

4. Make Home Improvements:  Putting your tax refund 
toward necessary home improvements is money well spent.

5. Donate to a Charity:  Many times, you can deduct the 
amount of your contributions on your next tax return.

Remember:  When you receive a large tax refund, you’ve really 
given the IRS an interest-free loan.  Check the IRS website 
(www.irs.gov) or with your human resources department to 
check your withholdings and get more information.
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We would like to welcome the following new 
members to our Telcom P&C and/or D&O family: 
West Liberty Telephone Co. (IA); Alaska Telephone 
Association (AK); Chester Telephone Co. (SC); 
Citizen’s Telephone Corp. (IN); Northwest 
Communications Coop. (ND); Pineland Telephone 
Coop. (GA); Polar Communications Mutual Aid 
Corp. (ND); Selectronics Corp. (VT); South Central 
Rural Telephone Coop. Corp. (KY); Tennessee 
Independent Telecommunications Group (TN).

Upcoming Holidays:  Our offices will be closed 
on Monday, February 20th for the President’s day 
holidays. Please report all claims directly to the 
carrier.  If you need claims reporting phone/fax 
numbers, please dial our main line at 301-220-3200 
for a complete listing.

We offer our Congratulations to the 
following Telcom family members:
• Jeff Sites, of Hardy Telecommunications,  

on welcoming a new grandbaby.
• Joey Anderson, who became the new 

CEO/GM at Nortex Communications 
in TX. 

We offer condolences to the following 
Telcom family members:
• Kim Jones, of TV Services, on the passing  

of her Mother recently. 
• Darrell Blaine Overland, long-time 

Oklahoma telephone industry, passed away 
at the end of the year. 

• Johnny Zoucks of Darien Telephone passed 
away in November 2016. 

Telcom Matters


