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It’s an exciting time in our industry. Because we know you have a busy schedule, we thought 
we’d let you know where we’re going to be during the meeting so that we can connect.
We hope we’ll get “to visit” at one or all of these events:

Monday, February 22nd:  Bright and early from 7a-8a our Policyholders, Board, and 
Shareholders are invited to join us for a special “Thank You” breakfast.  It is invitation 
only and you must respond to the invitation that you will receive by February 5th so that we 
can have enough food and fabulous goodies for everyone. It is scheduled for the Southern 
Hemisphere 1 & 1 (5th level).  Contact Marilyn at MAB@telcominsgrp.com, if you have 
questions. Afterwards, the always informative General and Concurrent Sessions, the Expo 
Grand Opening and the FRS event (we sponsored the gift) round out a busy day. All attendees 
should also find a practical little gift from us in your hotel rooms on Monday. 

Expo:  We’re at booth #101.  We’d love to say “hi” and visit with you.  We’re promoting our 
Annual Risk Management Conference, which will be June 26-28 in Key West, FL. You can 
probably even use some of the “fun in the sun” trinkets that we’re giving away, while in sunny 
Florida.

Wednesday, February 24th:  We are a beverage cart sponsor at the FRS Golf Outing after the 
closing session. 

Exact locations and times are subject to modification. So, please be sure to check out the 
program when you arrive for the specifics.  We look forward to this opportunity to see so many 
of our Telcom family members and to get acquainted with some new ones too at Mickey’s 
house in Disney.

Rural Telecom Industry Meeting & Expo
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The National Football League Playoffs are 
in full swing as this article is being written 
and arguably the Super Bowl and the 

National Collegiate Athletic Association Men’s 
Basketball Championship are the most watched 
and enjoyed sports events for entertainment 
value. There are usually individual human 
interest stories about participants or teams that 
are underdogs that beat or try to beat the odds 
to be recognized as the best in their sport. It 
is hard to find anyone who doesn’t appreciate a 
good story. Competition is defined in Merriam-
Webster Dictionary as; the act or process of 
trying to get or win something (such as a prize 
or a higher level of success) that someone else 
is also trying to get or win: the act or process 
of competing. Rivalry isn’t only found in 
sports but it is found in many things including 
business where there is an effort of two or more 
parties acting independently to secure the 
business of a third party by offering the most 
favorable terms. Interestingly in neither sports 
of business does the concept of fair, honest, or 
ethical behavior enter the definition. In sports, 
the rules of the game do the best possible job of 
keeping the playing field even and in business 
trade acts or legal precedent attempt to keep 
things fair. Sadly, there are always teams and 
businesses that push the rule, acts and laws as 
far as they can in an attempt to win. The good 
news is that rarely this works and when the 
villain reputation is hung on the rule breakers 
their reputation takes a beating and there is a 
negative impact to their actions. In an industry, 
insurance, where trust is the key to earning and 
securing the business of customers who rely on 
honest interpretation of facts like coverage and 
stability of the insurer anything other hand fair, 
honest, and ethical behavior can’t be rewarded.

As a testament to the way we do business at the 
Telcom Insurance Group, we retained 98% of 
our business on January 1, 2016 which happens 
to be the busiest insurance expiration date for 
the telecom industry. In addition to that we 
wrote 86% of the new business we quoted with 
Rural Trust Insurance Company and 100% that 
we quoted with Great American Insurance 
Company. Both of these insurers have exclusive 
marketing and distribution agreements 
with the Telcom Insurance Group. The total 
number of new National Telecommunications 

Cooperative Association Members that joined 
us January 1, 2016 was 17.

The insurance market for consumers in 2015 
was flat and starting to show modest reduction 
with regard to premium or rate change.  Early 
in the year, the rates and premiums for the 
average business were increasing by 1% to 1.5% 
and by December the rate change was down 
4%.  With our NTCA Program, the rate held 
flat early in the year, and we lowered rate where 
claim experience dictated. As a guide to what 
the overall insurance industry was doing in the 
prior five years, you can refer to data collected by 
MarketScout, who performs a monthly survey 
of consumer rate changes. Over the last 5 years, 
here is the change recorded that consumer’s 
saw: 2015 -1%, 2014 +1.75%, 2013 +4%, 2012 
+5%, and 2011 +1%. As a point of reference 
of how 2015 compares to the worst and best 
of times, the largest increase and decreases as 
found in available data from any one month are 
July 2002 at +33% and December 2007 at -16% 
in rate from the prior period. Keep in mind that 
this survey is from all types of businesses in all 
geographic areas. That means certain industry 
groups and areas of the country saw better or 
worse changes in rates.

What has driven our new business insured 
success in 2016 and will continue during the 
year? There is a bunch of answers to this.  
The simplest answer is that we only insure 
NTCA Members in two exclusive programs 
that includes our Captive insurance company 
assuming risk and the claims or loss results of the 
group, which have been good and stand alone 
in determining the rate or premium required 
of insureds. This fact insulates Members from 
rate swings that even other insurers who write 
telecommunication companies often engage 
in. When you insure multiple industry groups, 
the basic foundation of insurance, a pool of risk 
supporting each other comes into play; and to 
some degree, the ones without losses pay for the 
claims that those with losses incurred. This isn’t 
unfair but instead sound insurance business.  In 
the event that our claims experience was not as 
good as it is, there still would not necessarily 
be a rate increase. Why? The ownership of 
the Telcom Insurance Group is comprised of 

The simplest 
answer is that 
we only insure 
NTCA Members 
in two exclusive 

programs

Presidential Matters
By Peter J. Elliott, CPCU

continued on page 7
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If you are anything like me, it’s hard to be-
lieve how fast 2015 came and went and I am 
excited to welcome the New Year.  The older 

I get the faster the years go by.  I hope you had 
a rewarding 2015 and wish you much success 
and happiness in 2016.  As we start to look for-
ward to the many challenges and opportunities 
the New Year brings we hope you continue to 
work with and look to Telcom Insurance Group 
for information that will help reduce your risk.   
The threat of risk seems to face us on so many 
levels.  I know I am showing my age but I miss 
the days when we only had 3 television chan-
nels, we spent our days playing kick ball, riding 
our bikes and computers were the size of a large 
cars and only seen on TV shows about the fu-
ture.  The only risk I faced was not getting home 
by the time the street lights came on or getting 
bit by the neighbor’s dog.  Yes, things were a lot 
simpler then.  I miss the good ole days.  

Although we just wished each other Happy 
New Year, before we know it, Spring will be 
here before we know it.   As we all look forward 
to the many changes the spring and 2016 may 
bring, please don’t forget to contact Telcom if 
any of your plans include beginning new reno-
vations or starting new building construction 
projects at your company.  Your current Prop-
erty Insurance policy does not provide com-
plete protection for buildings while they are 
under construction and the costs associated 
with losses that can occur.  Additionally, the 
insurance underwriter for your current policy 
may or may want to cover the exposures associ-
ated with new construction activities.  Many of 
these construction projects are often far away 
from your main office and/or at remote loca-
tions where the risks for potential loss are el-
evated.  Buildings under construction are at risk 
to several perils such as fire, wind, theft, van-
dalism as well as other exposures you have not 
even considered.  If the damage to new reno-
vations impact or destroy existing structures 
there could be further delays that may extend 
your project timeline which can lead to addi-
tional unexpected costs.  You need protection 
from this potentially costly scenario.  

Telcom Insurance Group has partnered with 
insurance companies that offers Builders Risk 
Insurance that provides protection for this ex-
posure.  This includes coverage for temporary 
structures, cribbing, fencing, scaffolding, con-
struction signs, trees, shrubs sod and plants.  It 
also provides coverage for your insurance inter-
est in materials, fixtures and equipment being 
used for the construction.  This insurance not 
only protects your assets, many local city, coun-
ty and state building codes require the purchase 
of this coverage.   

By bringing this matter to our insurance pro-
fessionals it also begins the dialogue which can 
help determine if your current insurance ad-
equately provides coverage for all of your ex-
poses and provide you with information on new 
hazards that are related to your industry.

The application process gathers information 
needed by the underwriter to determine the 
cost of the insurance.  The factors that go into 
pricing the coverage includes but is not limit-
ed to the location of the project, the size and 
value of the materials, the distance from the re-
sponding fire department and the nearest water 
source.  Once the project is competed the val-
ues are then added to your current policy which 
may increase the cost of your current policy.  

Another option is to have the general contrac-
tor assume all liability for the construction. 
Often the contract determines if the general 
contractor assumes liability for the project un-
til a Certificate of Occupancy is issued at which 
time the construction is complete and the new 
structure in covered under your property poli-
cy.  We can discuss this option with you as well.  

If you have any questions regarding Builders 
Risk coverage, please contact Telcom at TIG@
telcominsgrp.com your Account Executive or 
Underwriting Technician. 

Builders Risk Policies…Do You Need One?

Buildings under 
construction are 
at risk to several 

perils such as 
fire, wind, theft, 

vandalism as 
well as other 

exposures you 
have not even 

considered

Underwriting Matters
By Brian T. Jordan
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The Occupational Safety & Health 
Administration (OSHA) is an agen-
cy of the Department of Labor, and 

the Act was signed into law by Richard 
Nixon on 12/29/70 because there were no 
national laws for safety and health hazards.  
Its sole responsibility is to provide workers 
safety and health protection while on the 
job.  OSHA applies to most private-sector 
employers/employees in the 50 states and 
all territories and jurisdictions under federal 
authority. The OSHA 300a Log is required 
of employers that have 10 or more employ-
ees or are in a high hazard job category. 
Telecommunications is considered high 
hazard, regardless of the number of em-
ployees that you have.  It does NOT cover 
people who are:  self-employed, immediate 
members of farming families, or state/fed-
eral employees.  OSHA’s Mission is to send 
every worker home whole and healthy each 
day by providing safety and health informa-
tion, training, and assistance to workers and 
employees. 

The OSHA requirement of recordkeeping 
includes the OSHA 300 log, 301 incident 
report, and 300a Summary sheet of the log.  

Some key components of the 300 log are:
•	Requires records to include any work-re-

lated injury or illness resulting in one of 
the following: 
o Death (must be reported to OSHA 

within 8 hours)
o Days away from work
o Restricted work or transferred to anoth-

er job
o Medical treatment beyond first aid (spe-

cific definitions of first aid apply)

o Loss of consciousness
o Diagnosis of a significant injury/illness 

by a health care professional
•	 It is for a specific calendar year (January to 

December regardless of your fiscal year)
•	 Injuries/illnesses must be recorded, once 

you are made aware, within 7 calendar 
days of the incident

•	 If the situation changes from the original 
recorded information, draw a line through 
the original entry and check off new infor-
mation as appropriate

•	There is a 180 calendar day “cap” on each 
individual injury/illness (includes week-
ends and holidays not just workdays. It 
does not include the day of the injury)

•	The Employer must keep the 300 log for 
5 years following the year to which it per-
tains

•	Recordkeeping should be done for each 
work site; contact your state specifically 
for definition of work site

•	Do not send the completed forms to 
OSHA unless requested to do so

•	The 300A Summary must be posted from 
Feb. 1-April 30 in a conspicuous place 
(like the break-room or where you have 
your HR posting notices). 

•	Totals of all categories
•	SIC Code:  Telephone Communica-

tions=481
•	NAICS:  517---
•	Total the number of employees and total 

hours worked (include part-time, season-
al, temporary)

•	Must be certified/signed by a company 
executive/officer/general manager

Remember: Within 24 hours, all work-re-
lated inpatient hospitalizations, amputa-

It is Time to Post the OSHA 300A Log Summary 
(February-April)

Human Resources Matters
By Marilyn A. Blake, AU, CRM

The 300A 
Summary must 
be posted from 
Feb. 1-April 30
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The Telcom Claims and Risk Management 
team have consistently encouraged 
policyholders to report all potential and 
actual claims as early as possible. Over 
the years, this theme has been interwoven 
in each of our Claims Matters articles. 
Why would we do this and why is it so 
important?  We believe that the best way 
to view a situation is that it is a potential 
claim and that it is possible to jeopardize 
policy coverage and slow down the claim 
investigation process and maybe even hurt 
the potential outcome of the claim by failing 
to report a situation in a timely way.  Our 
claims history indicates that early reporting 
and prompt intervention by the insurance 
carrier’s claims department has a positive 
impact on overall claim results.

We believe that there are advantages that 
occur as a direct result of informing an 
insurer of an incident, or an actual claim 
(including suits) as soon as you have 
knowledge of it.

Some of these benefits include:
•	Claim management from the beginning of 

a situation
•	Delivery of benefits or loss payments
•	 Increases the opportunities for early 

return-to-work and helps avoid litigation
•	Results in lower costs to the policyholder, 

and
•	The peace of mind that once the claim is 

reported, you have fulfilled your duty as 
an insured

We understand that promptly reporting a 
claim is one of the most important things a 
business can do to help the claims process 
and we also understand that filing a claim 
takes time and can be stressful.  Each 
carrier listed offers multiple ways to initiate 
the claims process.  Use the method for 
your carrier, which you find to be the most 
convenient for your company. The carrier is 
there to help you make the claims process 
work for you.

Rural Trust Insurance Company (RTIC)
•	Call: 866-324-8694
•	Email the Loss Notice: RTICclaims@

actec.net
•	Fax the Loss Notice: 800-877-7750 claim 

loss notice

Great American Insurance Companies
•	Call the claims reporting center:  

877-836-1555; if you are not set-up online, 
calling in a WC claim is the preferred 
method

•	Submit a claim online through www.
netclaim.net (Register to set-up a 
password and gain access: call 860-683-
7078)

•	Email or Fax Property/General 
Liability/Auto Loss Notice to: 
AlternativeMarketsClaims@GAIC.com, 
888-223-1317

•	Call: Network Security/Data Liability 
(Cyber Risk only): 800-273-7328

Hartford Insurance Companies
•	Call the claims reporting center:  

800-327-3636
•	Fax: 800-347-8197
•	Online: www.theHartford.com

Travelers Insurance Companies
•	Call the claims reporting center:  

800-238-6225
•	Online: www.Travelers.com

Finally, because we know that it is to the 
advantage for your company to make a 
commitment to promptly report claims 
and/or incidents that may become claims, 
in 2016, we encourage you to: 1) report 
early; 2) as often as you need to; and 3) 
remember, in any claims matter, Telcom 
provides information and help for our 
policyholders.  We really are “only a phone 
call or email away” and, if you have any 
questions or need additional information 
and resources, please visit the Telcom 
website: www.TelcomInsGrp.com or 
contact Cheri at 800-222-4664x1082;  clc@
telcominsgrp.com or Marilyn @ 800-222-
4664x1085; mab@telcominsgrp.com

“Reporting Claims”

Early reporting 
and prompt 

intervention by 
the insurance 

carrier’s claims 
department  

has a positive 
impact on overall 

claim results

Claims Matters
By Cheri L. Condee, AU
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Temperatures changing and all of a 
sudden you’re sneezing, coughing 
and having that feverish aches… 

Now you’re thinking ‘Do I have a cold or the 
flu?’ 

Everyone gets hit with the common cold, 
which includes head colds and chest colds. 
Oh but then there’s the seasonal flu that are 
caused by viruses.

To know the difference between flu and cold 
symptoms is important. 

Now, what is a common cold? What is a 
flu? And what are the symptoms?

Common cold: is a viral infection of your 
upper respiratory tract, which is your nose 
and throat. A common cold is harmless, 
although it’s easily spread. Common colds 
are usually self-treatable.  With having a 
common cold you will have a runny nose, 
headache, sore throat, cough, watery eyes, 
sneezing and congestion. Colds are usually 
treated with over-the-counter medication. 

On the other hand, we have the flu, which is 
the short name for Influenza…

Flu: is an extremely contagious respiratory 
illness caused by A or B viruses, it appears 
most frequently in winter and early spring. 
The flu virus attacks the body by spreading 
through the upper and/or lower respiratory 
tract. It’s an infection that can be easily 
spread. You will experience high fever and 
muscle & body aches. It is highly contagious 
and is usually spread by the coughs and 
sneezes of a person who is infected. You can 
also catch the flu from an infected person by 
even a touch (e.g. shaking hands).

So what’s the difference from a cold and 
a flu?
Cold and flu are both contagious viral 
infections of the respiratory tract. Although 
the symptoms can be similar, flu is much 
worse. A cold may drag you down a bit, but 
the flu can make you shudder at the very 
thought of getting out of bed.

A cold is a mild respiratory illness than the 
flu. While cold symptoms can make you feel 
bad for days, flu symptoms can make you 
feel ill for a few days to weeks. The flue can 
also result in other health problems such 
as pneumonia and ending up going to the 
hospital. 

How can you prevent flu or cold?
One of the most important way to prevent 
colds & flu is constantly washing your hands 
and get a flu vaccine to prevent seasonal 
influenza.  Within 2 weeks of getting the 
vaccine, antibodies develop in the body, 
which will provide protection against flu. 
Anti-viral medicine may also help prevent 
flu if you have been exposed to someone 
with flu symptoms.

To make things a little simple…Here are 6 
steps to remember, which will help avoid 
getting a cold or flu:

• Get flu shot/vaccine
• Wash your hand
• Drink lots of water
• Avoid going close to someone who is sick
• Eat healthy & intake plenty of vitamins
• Get plenty of sleep

If you would like more information on Cold 
and Flu, please contact: Marilyn Blake at 
mab@telcominsgrp.com or Maria D’Rozario 
at mdr@telcominsgrp.com

Cold and Flu (Influenza) 

Safety Matters
By Marilyn A. Blake, AU, CRM

???



12th Annual Spring Art Contest
It’s a beautiful day — the sun is shining, it’ll soon be time to start 
swimming and boating.

Follow some basic tips for Water Safety.
• Always wear a life jacket (also called a personal flotation device, PFD 

or life vest) in a boat or raft, on an inner tube or around the water. You 
can wear one when you swim in a lake or river too.

• Make sure your life jacket fits.
• Learn to swim and keep practicing your skills.
• Always swim and dive in lifeguarded areas or where adults can watch 

you. Be aware of the dangers of cold water or water with currents.
• Never swim or go boating alone.
• If you spend time in boats, take a boating safety class.
• Always ask a parent or adult before getting in the water.
• Know what to do in an emergency.

Get Your Thinking Cap On!
Telcom’s 12th Annual Spring Art Contest is on Water Safety…so start 
thinking about ways you can portray water safety, while you’re thinking 
about Spring Break.

All entries must represent a policyholder’s company and be received at 
the Telcom office by April 8, 2016. 
Prizes are: $100 - First place, $75 - Second place, $50 - Third place
Age groups are: Under 8, 8-10, 11-14

Official rules and entry forms will be emailed in March. 
Contact Maria D’Rozario at MDR@TelcomInsGrp.com if you  
would like more information.
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Fun Facts
Happy Valentine’s Day

1.) For Americans, Easter is the second most important 
holiday to eat candy, and lots of it! According to the 
National Confectioner’s Association, Americans 
consumed seven billion pounds of 
candy on Easter in 2001. So, what’s 
the first most candy-eating occasion 
of the year? Halloween of course!

2.) Nearly 120 million cards with be sent, 
exchanged, and given this Easter, 
which means it holds the fourth 
spot of the largest card-sending 
celebration in the U.S.

3.) Americans buy more than 700 million 
marshmallow Peeps during the Easter holiday, which 
makes Peeps the most popular non-chocolate Easter 
candy.

4.) Besides chocolate, what other candy pops its head 
around the corner during Easter time? Jelly beans! An 
astounding 16 billion jellybeans are made exclusively 

for Easter. That’s enough beans to fill 
a plastic egg the size of a nine-story 
building!

5.) In the early 19th century, the first 
chocolate eggs were made in Europe. 
They remain among the most popular 
treats associated with Easter.

6.) In all, 90 million chocolate Easter 
bunnies are made for Easter every year. 
And, when taking a bite into one of those 

millions of chocolate bunnies, 76% of Americans 
prefer to bite off the ears first, while 5% eat the feet 
first and 4% eat the tail first.

St. Patrick’s Day

Interesting fact: Patrick wasn’t born in Ireland. Originally named Maewyn, St. 
Patrick was born in Wales towards the end of the fourth century AD. He might 
have spent his entire life in Wales, but at sixteen he was kidnapped by Irish raiders 

and sold into slavery in Ireland.

After six years of slavery, Maewyn escaped and made his way to Gaul where he 
entered a monastery run by St. Germain, the bishop of Auxerre. There he took the 
name Patrick. He studied at the monastery for twelve years before deciding to return 
to Ireland to convert his former captors to Christianity. St. Patrick stayed in Ireland 
until his death thirty years later. A remarkably effective missionary, he established 
numerous monasteries and schools during this time. He was imprisoned several 
times by Irish Druids, who were understandably upset by his success. St. Patrick died 
on March 17, 461 AD, which is where the date for St. Patrick’s Day comes from.

When the majority of people were unable to read and write, an X was a valid signature. 
They often kissed the mark to show their agreement and complete sincerity. The 
practice of kissing the X led to its becoming the symbol of a kiss.

Why do people sign their letters with xxx’s (kisses)? 

Easter Sunday is March 27, 2016



Save the Date:  

Telcom’s 2016 RMC 

Key West ,  FL 

June 26-28, 2016 

West in Key West Resort  & Marina 

 

Westin Key West Resort & Marina 
245 Front St. 

Key West, FL 33040 

www.westinkeywestresort.com 
		

RATES:  $279-$339/NIGHT-POOL VIEW, PARTIAL OCEAN, AND OCEAN FRONT 

ROOMS; RESERVATON CUT-OFF MAY 23, 2016 

 

MORE INFORMATION IN THE MIDDLE OF MARCH 2016 
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Presidential Matters
continued from p.2

39 telecommunications companies and the 
NTCA, and the Company was formed to serve 
the group. This differs from any public or 
privately held company where investors expect 
a rate-of-return or they will divest of the stock. 
In cases of investor pressure, rate increase or 
expense cutting, often in services offered, is 
the quickest way to improve the bottom-line 
and gain the desired results.  In our situation, 
rate increases might be needed from time-
to-time, but the Telcom Insurance Group 
ownership is willing to accept lower returns 
in these years when increases are required so 
that insureds do not see large increases in rate 
and premium. I should, also, point out that 
even with this approach our Shareholders of 
NTC have not invested at a loss and that they 
have seen appreciation in the value of stock 
consistently, which means even though they 
are not requiring a return, it is still happening. 
In addition to all of these factors attributing to 
our new business success story, we continue 
to utilize multiple insurers and programs to 
drive the best results for NTCA Members. The 
acquisition of Rural Trust Insurance Company, 
in 2013, has paid off and allowed us to build 
a better product than anyone else is offering. 
Finally, in 2016, we saw the same attitude of 
the insurance buyer that started in 2013. The 
focus shifted from price as the top determinant 
of where to insure, to taking price into 
consideration with overall service, customer 
care, and product enhancement taking on a 
higher level of importance. Rate and premium 
matter, but I also believe that the honest and 
ethical approach, service, care, and products 
that we offer, have placed our insurance 
program in a different class than anyone else 
providing insurance and risk management 
services to the telecommunications industry. 
Competition is natural when multiple providers 
offer the same things.  However, on January 1, 
2016, the response from many new and existing 
customers tells us that we are unique, and we 
are not competing against anyone else with the 
way we do our business. For all of these reasons, 
2016 will be a successful year!

Speaking of success with regard to your 
insurance company, National Telcom 
Corporation, I am pleased to report that our 
initial year-end 2015 financial results show a 

solid Company that is financially strong and 
on target to produce the profitable financial 
results for the _____ year in a row. The results 
and strength come from the fact that business 
is transacted efficiently, and they reflect on the 
quality of relationships with customers that 
lead to long-standing partnerships and growth 
from retention and referral business. Efficient 
operations mean helping our insureds manage 
the proper combination of risk and insurance 
held in a portfolio that allows them to spend 
their money on covering areas of exposure that 
concern them most, which generates favorable 
economic results. We spend time on the 
normal processes like data collection but use 
the extra hours on individual risk consulting 
that many other insurers do not engage in. The 
result, customers become family and part of 
a community environment where the group 
shares ownership and exclusive control of the 
Telcom Insurance Group with peers. These 
things create the foundation of a strong and 
healthy business.

The Telcom Staff and I are extremely grateful 
for the opportunity to care for the Members of 
the NTCA. Your trust is appreciated. We are 
positioned with the most insurance markets 
to provide solutions and are the only company 
with two exclusive programs in house. You have 
spoken and we listened, which has put us where 
we are…but we believe there is still more to do 
and any feedback on how we might improve our 
partnerships with you are welcomed because it 
helps the Company continue to develop and 
grow. It is very clear to all of us that where you 
insure your telecommunications business has 
always been a matter of trust, and the Staff and 
I seek to earn that trust each year.

In 2016, I hope to meet many of you at NTCA 
events starting with RTIME in Orlando FL 
in February, at statewide meetings, and on 
personal visits to your offices, where we can 
discuss the true meaning of an insurance 
partnership between the telecom industry and 
their owned insurance company. The Telcom 
Insurance Group has a proud history and legacy 
that continues to grow and deepen. Thank you 
for your support and making this possible. 

The Telcom 
Staff and I 

are extremely 
grateful for the 

opportunity  
to care for  

the Members  
of the NTCA. 
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Human Resources Matters
continued from p.2

Accounting Matters: Invoicing and Payment Processing

Many policyholders choose to have their policy payments billed to them by Telcom Insurance 
Services Corporation, the wholly owned insurance agency of the Telcom Insurance Group. 

Whenever we bind an insurance policy, the Telcom Insurance Services Corporation’s Underwriting 
Technician prepares an invoice that provides policy detail for each policyholder. You will receive an invoice 
when your policy is 1st bound and then annually when the policy is renewed. In addition, throughout the year 
if you have changes (endorsements) to your policy such as additional vehicles added or deleted to/from the 
policy our other changes to coverages, you will receive an invoice for any change to the premium amount of 
your policy. 

Many of our family of policyholders will have policies with different insurance carriers depending on the 
type of policy. As a convenience to our policyholders, we will include policies with different carriers on the 
same invoice whenever it is possible to do so. Once you receive an invoice, please make your payment within 
15 days in order for us to receive the payment and process a payment to the insurance carrier. We will do the 
same when it comes to return premium invoices and get your return premium mailed back to you within 15 
days.

Please contact Lana Von Blon at 301-220-1084/lvb@telcominsgrp.com or Dan Riddle at 301-220-1080/dgr@
telcominsgrp.com if you ever have a question or concern about the payment process.

tions, and losses of an eye have to be reported to OSHA.  
You can call OSHA at 800-321-OSHA (6742), call your 
local OSHA office, or go on-line to www.OSHA.gov. 

Have questions?
OSHA has a “frequently asked questions” section at their 
website, www.osha.gov that you can use to find an answer 
to most of your questions.  Or, if you have questions or 
would like the 300 Log in Excel, please contact Marilyn 
Blake at 301-220-1085 or MAB@telcominsgrp.com and I’ll 
be happy to help in any way that I can.  

NTCA’s OSHA 10-Hour Certification Class
This is just one of the topics that will be addressed when we 
host the 2016 NTCA OSHA 10-Hour Certification Class in 
Denver, CO on May 18-19 as part of the HR Conference. 
Watch for more details to come from NTCA. Class size is 
limited to 40 participants as an OSHA requirement.



6301 Ivy Lane, Suite 506
Greenbelt, MD 20770

Prsrt First Class
US Postage

PAID
Lutherville MD
Permit No. 171

Telcom Matters
We would like to welcome the following new 
members to our Telcom P&C and/or D&O family: 
Beaver Creek Cooperative Telephone CO. 
(OR); ENMR Telephone Coop. (MN); Colefields 
Telephone Co. (KY); Inter Mountain Cable 
(KY); Leaco Rural Telephone Cooperative 
(NM); Lennon Telephone Co. (MI); New Hope 
Telephone Cooperative (AL); Plant Telephone 
Co. (GA); United Communications Holdings LLC 
(TN); Venture Communications Cooperative 
(SD); Agate Mutual Telephone Cooperative Assn. 
(CO); Wiggins Telephone Cooperative (CO); 
AJSPD, LLC (KY); PDNS, LLC (KY); Mikrotec 
CATV, LLC (KY); State Telephone Co. (NY); and 
Grand River Mutual Telephone Corp. (MO). 

Upcoming Holidays:  Our offices will be closed 
on Monday, February 15th for the President’s day 
holidays. Please report all claims directly to the 
carrier.  If you need claims reporting phone/fax 
numbers, please dial our main line at 301-220-3200 
for a complete listing.

We offer our Congratulations to the following 
Telcom family members:
•	 Congrats to Peoples Telephone Coop. 

(TX) on being award the 2015 Large 
Business of the Year in Quitman.

We offer condolences to the following 
Telcom family members:
•	 Jeff Sites, of Hardy Telecommunications, on 

the passing of his Mother in December.
•	 JR Chaney, Midwest Data, on the passing of his 

Grandmother in late December. 
•	 Charlie Cano, Etex Telephone Cooperative, on 

the passing of Father in January. 
•	 The family of James McCartney of Michigan, 

who passed away at the end of November and 
was a TAM pioneer. 

•	 Jill Mattingly, KanOkla Telecommunications, 
whose mother passed away after an illness.


