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June 28-30, 2015 - Seattle, WA
It’s not just the flying fish that you have to watch out for.  

It’s the business insurance and risk management solutions that  
will be thrown at you...join us for the 2015 RMC in Seattle, WA.

Insurance & Risk Management
Risk Management involves the concept 
of identifying, analyzing, controlling, and 
handling risks or exposures to risks as a 
component of a complete insurance package. 
There are several basic tenants of risk 
management: Don’t retain more than you 
can afford to lose; Don’t risk a lot for a little; 
Consider the realistic odds; and Don’t treat 
insurance as a substitute for loss control.

As the Property-Casualty insurance and risk 
management arm of NTCA-The Broadband 
Association, Telcom has designed an 
educational session that will provide you real 

solutions in handling the current business 
insurance and risk management needs of 
your rural telecommunications cooperative 
or company.

Family is important to us. We think of you as 
part of our great-big family, and we invite you 
to bring your family along to the event too. 

Networking Opportunity
It’s a great opportunity to network with fellow 
rural telecom providers and share ideas, 
learn new insurance and risk management 

Rural Telecom Industry Meeting & Expo

continued on page 3
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March Madness and the NCCA Bas-
ketball Tournament is winding 
down as I write this article and 

the University of Kentucky is looking at the 
possibility of an undefeated season.  By the 
time this article is in print we will know how 
they fared. I was thinking about the run that 
team has been on and how it can be used 
to analyze what is true success in business. 
The NCAA calls the National Champion the 
team that wins the tournament, but a case 
could be made that the school with the best 
record all year, is more of the champion. 
Taking away all the details like strength of 
schedule and injuries that impacted a team’s 
win and loss record, a team that wins the 
most during a season has exhibited long-
term success. In tournament play, a team 
that clicks or gets hot in the short-term can 
win in that format. The comparison of bas-
ketball to business is in the fact that having 
short-term success is difficult and should be 
applauded but to sustain excellence over a 
longer term, be it a season or multiple years, 
is the true sign of champion. I am pleased to 
write about the factors that have led the Tel-
com Insurance Group to three consecutive 
years of outperforming the past.

The Telcom Insurance Group, a stock com-
pany, is owned by the National Telecommu-
nications Cooperative Association (NTCA) 
and 39 members of the Association, and 
therefore, is your insurance company either 
as direct Shareholder or by your member-
ship in NTCA.  The year of 2014 will go 
down as historically great for the Company. 
The results over the past three years have 
been reaching new levels of Profit each year. 
This is because our approach has been to 
conservatively manage and spread as much 
of the risk as we can. Although, our Pre-
mium rates will fluctuate from year-to-year, 
they are not following the marketplace but 
instead based on specific results of our orga-
nization and they come from a very pure ap-
proach to fundamental Underwriting. Last 
year, we saw Premium grow roughly 11.5% 
to a record high from organic growth and we 
had a 99% retention of the customer base. 

Claims in the current calendar year were 
slightly more than the prior year but the 
older years saw claims develop to or settle 
or reserve for less than originally thought. 
While Premium and Claims are two key fac-
tors that most look at with an insurance op-
eration, there are also significant operating 
expenses and last year ours grew by roughly 
9% which overall is below the percentage 
of Revenue increase. So when you add all 
of the above together, you get to announce 
the most profitable year in company history 
spanning from the beginning until 2014 and 
three excellent years in a row.

In 2015, we will continue to develop our 
insurance products and work at geograph-
ic expansion efforts. The need to develop 
products comes from our philosophy that 
we need to meet with customers and listen 
to their needs and concerns with an eye on 
providing solutions. Being of value to a cus-
tomer often means finding the answers that 
didn’t exist and not just sticking to the sta-
tus-quo.  Every individual in our operation, 
from bottom to top, meets with insureds and 
prospects at some point in a year with the 
focus being on understanding both indus-
try and individual needs. If you want to be a 
leader in anything, you can’t get there with-
out listening and doing a bunch of it.  Dur-
ing the past year, we developed new rates to 
match the exposure of the industry that al-
low for personalization to the risk factors of 
each insured. This approach brought us suc-
cess stories where we had not had them be-
fore. We will expand into new states in 2015 
where in the past we may not have been able 
to utilize this type of approach due to market 
constraints. Many of the constrictions of the 
past no longer exist. The goal is to expand 
the writing of the operations beyond the 41 
states where we have friends and family as 
customers currently. All of these things will 
be done while keeping the core philosophy 
of being a provider of certainty and a beacon 
of trust at the foundation of these things and 
all we do.

???

Presidential Matters
By Peter J. Elliott, CPCU

continued on page 3
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concepts, and have a little fun—all at the same time. It’s 
also an opportunity to participate in RTIC’s Safety Group 
training.

Monday Sessions:

Rural Telecom Challenges and Opportunities
James M. “Jim” Dauby, President of NTCA-The Rural 
Broadband Association, will share his insights about 
current issues facing rural telecommunication companies.

Insurance Topics: Important Insurance Coverage in 
Today’s Business Operations—Clarified
Peter Elliott, CPCU, will begin by addressing the State of 
Telcom Insurance Group. Then, he’ll work on a variety 
of insurance topics that you asked for more information 
about at the last RMC. The topics will include: What is 
an insurable interest?; Underwriting: how is Premium 
determined? A review of Underwriting factors that drive 
pricing; Cyberliability: Updates on risks and coverages that 
are available; Executive Liability (aka Directors & Officers 
Insurance): trends and coverage updates on D&O and 
Employment Practices Liability Insurance; and Workers 
Compensation: trends and line-of-business updates.

Tuesday Sessions:

NTCA Benefits: A Review of the Current Offerings 
and a Pre-View of What’s Upcoming
Jeff Yarbrough, Member Relations Manager, will review 
benefits offered by rural telecom employers as compared 
to national trends in workplace employee benefits. Jeff will 
also present NTCA plan updates.

Best Practices of Data Protection: Cyberliability Risk 
Management
At a telecommunications company, “data” can mean a 
multitude of things including accounting records, tolls, and 
your customer’s personal information. Great American 
Insurance, will address the best practices of how to help 
prevent hackers from gaining access to your computer 
systems and stealing your “data”.

Distracted Driving…How to Manage the Distractions
Whether it’s texting, using cellphones, eating and drinking, 
talking to passengers/co-workers, using the GPS, or 
adjusting the music, distracted driving is a huge exposure 
for all companies who have employees who drive as part 
of their job responsibilities. Come join Craig Rapp of 
Utilicom Safety, for a look at the common distractions, the 
rules from the DOT, various state regulations, and bring 
ideas that you use as policies and procedures to reduce 
this risk.

So, we invite you to come and learn more about solutions 
for protecting your company’s assets, including human, 
physical, and financial, by joining us in Seattle this June.

Hotel
Edgewater Hotel
2411 Alaska Way; Pier 67
Seattle, WA 98121
Reservations: (800) 624-0670
Cut-off: May 24, 2015

Check out www.telcominsgrp.com for all of the registration 
details.

Rural Telecom Industry Meeting & Expo
continued from p.1
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Let’s take a moment to talk about one 
of the most feared issues facing the 
business, government and the medical 

industries of world today. The data breach. 
It seems like every week we hear a news 
story regarding the theft of some data base 
of a major retailer, Credit Card Company, 
hospital or health insurer and even the 
federal government.  But what really is a 
data breach? Margaret Rouse of WhatIs.com 
defines a data breach as an incident in which 
sensitive, protected, or confidential data has 
been viewed, stolen, or used by an individual 
unauthorized to do so. These breaches may 
involve personal identifiable information 
such as social security numbers, addresses 
or driver’s license numbers. They can also 
include personal health information and 
medical records. The taking of intellectual 
business property and trade secrets would 
also be considered a data breach.  Whichever 
of these occurs they all have one thing 
in common, they are never good and are 
usually costly.

The most common form of a data breach is 
an attack by a cyber-hacker, breaking into a 
corporate or government network to steal 
sensitive data. Although not all breaches 
are of the dramatic black hat legend we 
sometimes hear about and see in movies 
and TV shows. For example, a hospital, 
retailer or other company employee that is 
not authorized, looking over the shoulder of 
someone working on a computer or reading 
a file on a desk, would also be considered 
a breach. There are a number of industry 
guidelines and government regulations 
that are in place to insure compliance of 
the handling of personal and sensitive 
information. The most common of these 
is the healthcare industries (HIPAA) 
or the Health Insurance Portability and 
Accountability Act which defines who can 
view your health records, anyone who has 

seen a doctor or been to a clinic or hospital 
has no doubt signed a HIPPA form. A lot of 
us may not be aware, but in the corporate 
world there is also something known as the 
(PCI DSS) or the Payment Card Industry 
Data Security Standard which dictates who 
may handle and use things such as credit 
card numbers, PINs and bank account 
numbers in conjunction with a person 
identity. In our industry, we would look at 
CPNI information also as an example that 
would fall into this category. If a person 
in a corporation or organization who is 
not otherwise authorized to use any of the 
information listed above were to do so, and 
cause a breach resulting in a theft, would 
then cause that corporation or origination 
to face possible fines and or civil or criminal 
prosecution.

It is almost inevitable that most companies 
keep some kind of sensitive or personal data 
in their files. This information is needed 
to place orders or service, payroll, billing 
and payment services etc. However if this 
information were to fall into the wrong 
hands it could cause a lot of damage. The 
loss or your customers trust and business, as 
well as that of your employees and vendors 
and not to mention the cost of the security 
breach and possible civil litigation. In order 
to help business protect their data from 
such events, the Federal Trade Commission 
has developed a guide for business for 
protecting personal information that has 
five key principals, which are:

1. TAKE STOCK

Know what personal information you have 
in your files and on your computers.  Any 
effective data security plan starts with 
assessing what information you have, where 
it is and who has access to it. This would 

Excuse me, Is That Your Data…

???

Underwriting Matters
By Todd N. Travis, AU

continued on page 5
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continued on page 11

Underwriting Matters
continued from p.4

involve taking inventory of all computer, laptops, mobile 
devices, flash drives, disks and any other equipment that 
stores sensitive data. Talk to your respective company 
departments and staff and put together a complete picture 
of who sends sensitive information, how your business 
receives this information, what kind of information that is 
being collected at each entry point, where this information 
is to be kept and who can and should have access to this 
information. It is also pertinent to check to see if there are 
any laws in your area with regard to data security.

2.  SCALE DOWN

Keep only what you need for your business. If there is not 
a legitimate need to store this sensitive data then don’t 
keep it. You should only hang on to this information for 
as long as it is necessary to conduct your business. Things 
like social security numbers should only be in areas that 
involve taxes and benefits and should not be used for 
things like employee ID numbers. Don’t keep credit 
card information if it is no longer needed after a sale or 
payment, develop a records retention policy for what and 
for how long information is kept.

3.  LOCK IT

Protect the information that you need to keep. Many data 
compromises happen the old-fashion way with lost or 
stolen paper documents. Develop a security program for 
all sensitive paper documents, CDs, Zip drives etc. Keep 
these under lock and key and keep control of who has keys 
and the number of keys available. Institute a workstation 
security policy when a person is not at their station, log 
on and off procedures, as well as a clear desk policy. Any 
sensitive data that is in transit either by carrier of via 
internet should have encryption codes or PIN access. 
There are many other methods that can be implemented 
such as restricting software download ability and a secure 
password management control, which you can look to 
incorporate into your procedures.

4.  PITCH IT

Properly dispose of what you no longer need. What 
looks like a sack of trash to you can be a gold mine for 
an identity theft. Leaving credit card receipts, papers or 
CDs with personal information in a dumpster facilitates 
fraud, and exposes consumers to the risk of identity theft. 
Effectively dispose of paper records by shredding, burning 
or pulverizing them before discarding. Make shredders 

readily available throughout the workplace including 
next to the copier. If available in your area contract with 
a licensed document removal company to dispose of your 
paper documents securely; they should be Gramm Leach 
Bliley Act certified. When disposing of computers and 
portable electronic devises make sure the data is wiped 
clean using data erasing software.

5.  PLAN AHEAD

Create a plan for responding to security incidents. 
Even though you have taken the steps necessary to 
protect you sensitive data, breaches can still happen. 
Have a plan to respond. Designate a senior member 
of your staff to coordinate and implement this plan. If 
computers are compromised, disconnect them from 
your network. Investigate where and how to close off 
the area of vulnerabilitiy. Have a list of whom should be 
notified regarding the incident both in and outside your 
organization. You may need to notify consumers, law 
enforcement, Insurance carriers, credit bureaus and other 
businesses that may be affected. Also many states and the 
federal bank regulatory agencies have laws or guidelines 
addressing data breaches. You may also want to consult 
your legal counsel.

The Federal Trade Commission is available to help prevent 
fraudulent, deceptive and unfair business practices 
and provide the marketplace with information to help 
consumers spot, stop and avoid these actions. For more 
detailed information on the steps listed above contact 
FTC.gov or call toll free 1-877-FTC-HELP, the information 
is free.

Exploring other options for Cyber and network data liability 
risk. Even with the best intentions, plans and programs 
implemented, you may still experience a data breach. One 
way to provide protection for your business when this does 
occur is to have a Network Data and Security Liability 
insurance policy in place. If your business uses the internet 
then it is exposed to a cyber-risk that most likely is not 
covered under your current commercial insurance policy. 
In fact, typical general liability policies often do not cover 
activities associated with Website Publishing or Network 
Security. If that is not enough to convince someone to put 
this coverage in place then consider the following: 
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Safety Matters
By Marilyn A. Blake, AU, CRM

???

Lightning: A splendid light show in a 
stormy sky.  A crisp bolt of lightning 
displays its intensity with full force, 

but the thick clouds of a thunderstorm, 
with embedded heavy rains, often mask 
lightning’s danger.  Lightning, one of the 
deadliest weather phenomena, is a highly 
underrated risk because it doesn’t claim 
many victims at a time and usually doesn’t 
cause mass destruction of property.  The 
real story behind lightning isn’t the deaths, 
it’s the injuries.  Approximately 10% of 
those struck are killed, but of the remaining 
90%, many suffer severe life-long injury 
and disability.  These injuries are primarily 
neurological, with an array of symptoms that 
are often difficult to diagnose.  According to 
the National Weather Service (NWS), on 
average there are 300 documented lightning 
injuries in the United States per year, 
undocumented injuries are probably much 
higher.  

Lightning is a serious danger, especially 
during the summer months, and no place 
is totally safe from the strikes.  Some places 
however, are safer than others. The two safest 
places to seek refuge during a thunderstorm 
are either a large enclosed building or an 
enclosed metal vehicle.  A safe building is 
one that has solid walls, a roof and floor, for 
example a home, school, or office building.  
Partially open structures, such as sheds or 
canopies, are not safe.  Enclosed buildings are 
safe is because of the wiring and plumbing 
found in the walls. If lightning strikes a 
building, the current will travel through the 
wiring or plumbing systems usually.  As an 
extra precaution, you should stay away from 
bathrooms and electronic equipment such 
as corded phones, computers and radios 
where the electricity could be flowing. 
The second safest location is an enclosed 
vehicle. Topless or soft top vehicles, like 

a convertible, are not safe.  If you are in a 
vehicle during a lightning storm, make sure 
all the doors are closed and windows rolled 
up. Do not touch any of the metal surfaces 
or use electronic devices such as radios. A 
service employee should use extreme caution 
using radio equipment when lightning is in 
the area because the electrical surge from a 
strike could cause serious injuries. 

Lightning often precedes rain, so don’t wait 
for the rain to begin before seeking shelter.  
To determine lightning’s distance away 
from you:  Count the time from the flash to 
the bang—for each 5 seconds between, the 
lightning is 1 mile away (activate lightning 
safety plan at count of 30 or 6 miles away) 
and don’t resume activities for 30 minutes 
after the end of the lightning—it’s called 
the 30-30 rule.  Hair standing on end and/
or hearing “crackling noises” means you’re 
in lightning’s electric field.  Immediately 
remove all metal and get in the feet-together 
crouched position, duck your head, and 
cover your ears with your hands (catchers’ 
position).  Remember:  Injured persons do 
not carry an electrical charge; apply first-aid 
(if you’re trained) and call 911 immediately.
Remember: There is NO safe place to be 
outside in a thunderstorm. If you can’t get 
to an enclosed area here are some last resort 
tips.  These tips will not prevent you from 
being hit, but could lessen the odds of it 
happening. 

• Do NOT stand under tall isolated trees. 
You may stay dry but it will significantly 
increase your risk of being struck by 
lightning or having a tree that is struck by 
lightning fall on you.

Lightning: When Thunder Roars….Go Indoors 
Lightning Safety Month - June 

continued on page 7
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Safety Matters
Continued from page 6

• Stay away from tall, isolated objects, such as towers or 
telephone poles. Lightning typically strikes the tallest 
object. 

• Stay away from metal objects, such as fences or poles. 
Metal is a conductor for electrical currents.  An electric 
current can travel long distances.

• If you can see it, flee it; If you can hear it, clear it. The 
NWS will sponsor the Annual National Lightning Safety 
Awareness Month, this June to raise awareness about 

the dangers.  Go to www.lightningsafety.noaa.gov for 
more information and training materials.

Preparedness is key, so make sure lightning safety is a part 
of your safety manual. If you would like more information 
don’t hesitate to contact us.  We understand the value of 
preventative measures in preventing injuries. We have a 
PowerPoint presentation, several handouts, and 3 or 4 
videos on lightning safety that we’d be glad to share with 
you.  Contact Marilyn at MAB@TelcomInsGrp.com if you 
would like some more information.

Celebrate and Participate in National Safety Month 
June 2015

Join NSC and thousands of organizations 
across the country, like Telcom Insurance 
Group, as we/they work to raise awareness of 

what it takes to stay safe. Observed   annually in 
June, National Safety Month focuses on reducing 
leading causes of injury and death at work, on the 
road and in our homes and communities.  

What Do You Live For?

Everyone has something they live to see or 
experience. No matter what your passion is, we 
engage in safe behaviors so we can live for what 
matters to us. 

This June, we are celebrating your passions with 
the theme of “What I Live For.”  By sharing your 
stories and providing you with resources such as 
posters, tip sheets, safety checklists and an info-
graphic, we can work together on keeping each 
other safe wherever we are. 

This year, we will be focusing on the important 
topics of prescription painkiller abuse, transpor-
tation safety, ergonomics, emergency prepared-
ness and slips, trips and falls. 

Watch for more details, but use this as a kick-off to 
celebrating June as National Safety Month at your 
companies.  

Help Save Lives and Prevent Injuries
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Every time an employee or a machine 
that the employee is operating moves 
a load of materials, an accident risk is 

present. Many employees feel that moving 
and handling materials or equipment that 
they work with every day is an “ordinary” 
task and not something that they really 
need to be concerned about.  Yet there are 
thousands of “material handling” accidents 
every year, from minor cuts and bruises, to 
crushed fingers, to torn muscles or broken 
bones, and even deaths. The most common 
types of material handling accidents include 
manual handling of tools and the transport 
and moving of heavy loads by hand. In our 
book-of-business over the past 5-years, 
material handling claims account for 25% of 
the frequency (number of claims) and 26% 
of the severity (cost) of claims.

Some of the most common risk factors and 
resulting Workers Compensation related 
injuries follow:

Risk Factors: (from www.OSHA.gov)

•	 the forces required to move the objects

•	awkward positions, especially bending the 
back or squatting 

•	reaching to grasp, hold, lift, or pull objects

•	 the load being too heavy, large, difficult to 
grasp or unstable, and

•	 the working environment lacking sufficient 
space, having slippery, uneven or unstable 
floors, having extreme temperatures or 
poor lighting 

Claim Examples (small and large):

•	The employee was pulling a lasher/
spinner through tree limbs and strained 
his shoulder. The claim paid: $505.

•	While attempting to put a section of piping 
on a machine, the employee smashed his 
hand between the piping and the machine. 
The claim paid: $675.

•	A construction foreman using a post-
hole digger, lost his grip as he pulled the 
handles together, the handle stuck his eye, 
resulting in loss of vision.  The claim paid: 
$104,851, and has continuing medical 
coverage. 

•	The employee was using a power jack to 
lift a trailer; the handle of the jack swung 
around and struck the employee’s jaw. The 
current total incurred is: $44,435.

•	The employee was attempting to move a 
full 55 gallon oil drum, the drum started 
rolling and when the employee tried to 
catch the drum, he pulled a groin muscle.  
The current total incurred is: $27,800.

Remember: Telcom is concerned about 
the practice and prevention of claims and 
we are here to help in any matter. We also 
want to assist you with risk management 
information to guard your company, your 
customers, and your employees.  Go on-line 
to our website at www.TelcomInsGrp.com to 
the Education and Risk Management tab to 
find specific examples of Material-Handling 
Safety. For all claims matter, just give us a 
call or send an email to: Cheri Condee, 800-
222-464x1082, clc@TelcomInsGrp.com, 
and Marilyn Blake: 800-222-4664x1085 or 
mab@TelcomInsGrp.com.

Material Handling-Work Related Injuries

Human Resources Matters
By Cheri L. Condee, AU

???



 

2015 TIG Risk Management Conference Registration Form 
 

 Name:   Company: 

Guest(s): 
 

Conference Fees 
TIG Participant 

(Board, Shareholder, Policyholder) Non–Participant 
1-3 Registrant(s): $295 per person  1-3 Registrant(s): $325 per person  
4th and More: $250 per person  4th and More: $300 per person  
Adult Guest(s): $250 per person  Adult Guest(s): $250 per person  
Children (5-12): $  50 per person  Children (5-12): $  50 per person  

Total Conference Fees Included: $ 
 

In order for the transportation, food, and “goodies” count to be correct, please let us know the total  
number in your party for the Sunday Welcome Reception and the Monday Opening Night Reception. 

Fees for all Receptions and Breakfast on Monday and Tuesday are included in your registration. 

                                       Sunday::  _____# Attending             Monday:  :   _____ # Attending 

   Optional Tours/Activities (details attached)      

Sunday, June 28th    Cost per Attendee # of Attendees Total Cost 

China Creek Golf Course w/ Lunch $230   

Mt. Rainier and Pike Place Market Tour  w/ Lunch $ 90   

 Monday, June 29th      

Museum of Flight Tour w/ Lunch $ 90   

                                                              Total Tours/Activities Fees Included: $ 

                                                                 Grand Total of all Fees Included: $ 

 
Registration due by: 

June 12, 2015 
 

Please make all checks payable to: 
Telcom Insurance Group—2015 Risk Management Conference 

 
Conference Cancellation Policy: 

Hotel Registration will be open until May 26, 2015 
Cancellations for the conference and all related activities received by June 12 will be refunded in full. 

Sorry, cancellations after June 12 and “no shows” cannot be refunded. 
 

Return To: 
Telcom Insurance Group: 2015 RMC 

6301 Ivy Lane, Suite 506 
Greenbelt, MD  20770 

 
Questions? 

Contact Marilyn Blake - (800) 222-4664 x1085/MAB@TelcomInsGrp.com  
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Fun Facts

Mother’s Day - May 10th
Mother’s Day is always celebrated on the second Sunday in May.  We come together to honor the women 
who raised us—and all the mothers who sacrificed for their children.  On May 8, 1914, President Woodrow 
Wilson signed a proclamation designating the second Sunday in May Mother’s Day, and within a few years, 
the idea gained worldwide prominence.  The day is now characterized by gift giving, sending greeting cards 
and flowers, and giving mother a “day off” by taking the family out to eat.

Father’s Day - June 21, 2015
Father’s Day is always celebrated on the third Sunday in June.  Like Mother’s Day, Father’s Day has a modern 
origin. The idea came to Mrs. John Dodd as she sat listening to a Mother’s Day sermon in 1909. Her father, 
William Smart, had raised his children alone on his Washington farm after his wife died giving birth to their 
sixth child. Mrs. Dodd proposed to the Spokane Ministerial Association and the YMCA that they celebrate 
a “father’s day” on June 5, her father’s birthday. The idea received strong support, but the good ministers of 
Spokane asked that the day be changed to give them extra time to prepare sermons on the unexplored subject 
of fathers. The first Father’s Day was observed on June 19, 1910, in Spokane, Washington, and soon other 
towns had their own celebrations. In spite of widespread support, Father’s Day did not become a permanent 
national holiday until 1972, when President Richard Nixon signed a law declaring that it be celebrated annually 
on the third Sunday in June.

Take Your Pet to Work Day 
June 26, Worldwide
Take Your Pet to Work Day is observed 
on June 26, 2015. Created by 
Pet Sitters International this 
day celebrates the great 
companions dogs make and 
encourages adoptions from 
local shelters, rescue groups 
and humane societies. The day 
offers a fun, summer Friday for 
U.S. employees to introduce their 
four-legged “best friend” to co-
workers and PSI believes that dog-
less co-workers will be encouraged 
to adopt when they witness the 
human-animal bond. There is also 
increasing participation in TYDTWD 
in Canada, Australia, United Kingdom, 
and New Zealand.



Risk Management Matters
Volume 28, Second Quarter 2015

11

The average cost per record of a data breach is approximately 
$214 per record. According to a National survey, many 
business do not have the tools or procedures like the ones 
described early in this article in place to detect identity 
theft or a response plan to deal with the loss.  Most victims 
do not even know that their data has been compromised 
until it’s too late. 86% of the breaches were discovered by 
a third party. 92% of breaches were from external sources. 
80% from overseas, and organized crime accounted for 
58% of these external breaches. 

There are also currently in place regulatory requirements 
that apply to most businesses and organizations today. 
Data breach notification laws are in effect in most states 
that require the notification of customers in the event of 
a data breach. The Red Flag Rule in now being enforced 

by the Federal Trade Commission (FTC) that requires 
organizations to have identity theft protection programs 
in place or be subject to penalties and or fines. The 
compliance costs to notify customers as well as the risk or 
incurring fines and penalties can and will at best drive up 
your business cost and could be even worse. 

Don’t leave your business unprotected. Telcom, in 
partnership with our insurance vendors, Great American 
and Travelers have insurance policies that can put the 
protection in place for your business and your customers. 
Please contact the account executive in your area for more 
information on how to put this important coverage in 
place or contact our underwriting department at TIG@
telcominsgrp.com or (800) 222-4664 for more information.

There is no better way to end this article than with an 
expression of gratitude. Success is rarely achieved alone, 
and in the case of the successful results of 2014 and the 
bright outlook for 2015, it is a collaborative effort of the 
staff here and the NTCA membership working together 
for mutual benefit. And that is why we refer to you as our 
friends and family because without you we wouldn’t exist 
and with you we can grow, prosper, and return the fruit of 

these things to you in benefits. While our results are prov-
ing champion-like, don’t worry, we will continue to work 
hard to continue to improve in all aspects year after year.

Sincerely, thank you!

By Peter J. Elliott, CPCU 
President and CEO

Presidential Matters
Continued from page 2

Underwriting Matters
Continued from page 5
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We would like to welcome the 
following new members to our 
Telcom P&C and/or D&O family: 
Citizens Telephone Coop. (WI); 
Dell Telephone Coop. (TX); 
Eastex Telephone Coop. (TX); 
Kansas Fiber Network, LLC (KS); 
La Ward Telephone Exchange 
(TX); Massena Telephone Co. (IA); 
Kennebec Telephone Co. (SD); 
West River Telecommunications 
Coop. (ND)

Upcoming Holidays:  Our offices 
will be closed on Monday, May 
25th for Labor Day.  Please report 
all claims directly to the carrier.  If 
you need claims reporting phone/
fax numbers, please dial our 
main line at 301-220-3200 for a 
complete listing.

We offer our Congratulations to the following Telcom family members:
• Theresa Smith of Nicholville Telephone (NY) on her retirement on March 31st. 
• Lonnie Pedersen of Telephone Services (OH) on the birth of a new 

grandson, Harvey David. 
• Charlie Creason, Project Mutual Telephone (ID), and Telcom Board 

member on his retirement in early April. 

We offer condolences to the following Telcom family members:
• The Germantown Telephone (NY) family, on the passing of Joel Bohnsack, 

who lost is battle with cancer on March 25th. 
• The Ganado Telephone (TX) family on the passing of Royce Young at the 

end of March. 
• The family of Gene South who served many years in the OK telecom 

industry, who passed away recently. 
• Curtis Hunt of Border to Border, lost his wife, Jodell at the beginning of 

March. 
• Nancy White, North Central Telecom (TN) on the passing of her mother, 

Madge Tramel at the beginning of March. 
• Gary Johnson of Paul Bunyan Communications (MN) had his father pass 

away in February. 
• Please keep Stephen Smith, Wordsouth (AL), in your prayers as he is 

recovering for an extended illness.

Telcom Matters


